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The year? 1911. The national yearning? Let’s go somewhere. 
And when people went, it was usually in a trolley like this — to the 
ball game, to the amusement park, to work or to go shopping down- 
town. It was the go-car, for sure. 





In that same year, Gulf Life Insurance Company was founded. It, 
too, felt the national yearning and it, too, got going. It hasn’t stopped 
yet. Today it’s a real Southern Institution with more than a million 
policyowners... over 1! billion dollars of insurance in force. 





For life insurance programs, for health insurance, for group in- 
surance plans, geared for men and companies on the go, ask your Gulf 
Life representative today. 


Gulf Life %:uac Cmuay <j 


Founded 1911 e Home Office, Jacksonville, Florida 
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Lack of general enabling legislation necessary for One of Florida’s fastest growing industries is 
sound planning hinders Florida’s bid for new having trouble finding space for its signs. To 
plants. New legislation, if passed by lawmakers combat periodic campaigns against outdoor signs, 
this year, holds promise of correcting the situation. 11 it is beautifying its billboards and sites. 26 
BACKWOODS COUNTIES 
Calhoun and Liberty, two of Florida’s oldest and 
poorest counties, live on state handouts, forestry 
products and tupelo honey production. Too poor 
to develop their tourist and industrial potential TALK AND PREDICTIONS 4 
alone, they offer a challenge to business and INSIDE THE STATE 6 
olitical leaders. 
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What may be the world’s largest scallop bed, 
recently discovered off Florida’s east coast, is at- PEOPLE AND CHANGES 36 
tracting the attention of the fishing industry. 
Sebastian, a small fishing village, could hold the 18 TALLAHASSEE LETTER 38 
key to future development. 
FLORIDA LEGISLATIVE SURVEY 
Here is a preview of what Florida lawmakers think 
about reapportionment, extension of legalized NEXT MONTH 
gambling, a pay raise for teachers, school segre- 
gation, tax revisions, the tourist crisis, and other 
hot potatoes they will encounter when the Executive Job 
Legislature meets in April. 20 
Placement 
How do Florida’s most progressive, fastest- 
SMALL TOWN INDUSTRY growing firms acquire the top executives 
Sleepy Haines City, slumbering for a generation, needed for their expanding operations? 
woke up last year, launched an area industrial How are a Sa contacted, 
levelopment corporation, found a friend in Illinois Goveleped, qxctentedt | Vim setenes ove 
: nye bitin they paid? Next month, TREND examines 
industrialist P. J. Nilsen, and now has two pre- this increasingly important aspect of 
cision manufacturing plants. ‘ 24 Florida business management. 
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Talk and Predictions 








Tourist Budget to Be Boosted... Overbuilding of 
Motels... Restoration of Old St. Augustine 


se THE FLORIDA DEVELOP- 
MENT COMMISSION, under its 
new executive director, Pensacola 
auto dealer Wendell Jarrard, plans 
to bolster its tourist-luring program 
by cutting down on national maga- 
zine advertising and boosting TV 
ads in the eastern section of the 
nation. Proposal would add $1 mil- 
lion to the $8.9 million Development 
Commission budget prepared by 
previous administration. 


aeTO AID FLORIDA FOREIGN 
TRADE Bryant is studying the feasi- 
bility of establishing a free port in 
the state. It would be a special zone 


where goods could be brought in ~ 


duty free from world ports for later 
distribution to Latin American coun- 
tries. Jacksonville’s Blount Island, 
Miami's Dodge Island or Opa-locka 
Airport, and Tampa’s MacDill Air 
Force Base are mentioned as possible 
sites for the free port. 


se THE FLORIDA TOURIST in- 
dustry has pledged $12,000 to get 
quickly under way a privately-fi- 
nanced “internal education program” 
to boost courtesy and hospitality to 
tourists. 


ssMORE MOTEL UNITS have 
been constructed in Florida during 
the past 30 months than in the pre- 
vious seven years,” said Pen Gaines, 
executive vice president of the Flor- 
ida Motel Association. “If the travel 
business increases by 15 per cent 
during 1961, which is unlikely, most 
motels would still show a decline in 
occupancy.” 


eesIN A MOVE TO PUMP UP 
Florida’s lagging economy, Governor 
Faris Bryant proposes to have the 
state guarantee bank loans to busi- 
ness firms. Mechanics of the system 
would be patterned after FHA insur- 
ance on loans to home buyers. “I 
do think there is an opportunity for 
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us to encourage banks by participat- 
ing in the risk—particularly in the 
provision of working capital,” said 
Bryant. Program would be used to 
bring new industry into the state as 
well as to help small and large busi- 
nesses already here. 


ssA MECHANICAL’ CITRUS 
PICKER is being developed in Cali- 
fornia, said Ralph R. Parks, Univers- 
ity of California Agricultural Engi- 
neer, addressing the 14th Indian 
River Citrus Seminar in Cocoa. Parks 
said that men can pick 10 or even 20 
times more fruit with it than by 
hand. 


se RECENT ELECTRONICS IN- 
DUSTRY survey by state Develop- 
ment Commission shows Florida now 
has 177 electronic plants with 20,000 
employees and a payroll of $100 
million. In 1960, 30 new plants 
opened in Florida, down from 47 in 
1959. 


sa FACED WITH $171 MILLION 
gap between budget requests and 
anticipated revenues in the coming 
biennium, Bryant is -meeting with 
legislators to find a way to “cut the 
cloth to fit the pattern and still serve 
the best interests of Florida.” 


eeaSEAVIEW INDUSTRIES of 
Miami has started a campaign to 
brighten the business outlook. Called 
BIBA, for Business Is Better Already, 
the idea is to emphasize good news 
and play down bad news. “We want 
to change the name to Business Is 
Booming Again,” says Seaview Presi- 
dent Paul Rimmier, who claims the 
idea is catching on with other com- 
panies. 


ss KENNETH S. KEYES, president 
of the Keyes Company, says, “From 
a realtor’s standpoint, a buyers’ mar- 
ket will put a premium on creative 
real estate service.” 


weSAYS FRANK MACKLE, presi- 
dent of General Development Cor- 
poration: “The end of economic 
uncertainties which pervade the 
nation in an election year, the accum- 
ulation of personal savings, the like- 
lihood of increased government and 
corporate spending—all these should 
stimulate economic activity.” 


as PINELLAS COUNTY’S§ ECO. 
NOMIC base must be broadened 
drastically, according to Pinellas 
County Commissioner John C. Bon- 
sey. The broadening is necessary “to 
maintain a stable economy on which 
the county can not only grow, but 
even maintain the advances made in 
the past ten years. Tourism is sub- 
ject to the vagaries of weather and 
other unforseen factors, and the 
building industry cannot carry the 
load indefinitely,” Bonsey stated. 


as PANAMA AERONAUTICA, 
newest international airline, plans to 
start scheduled flights between Pan- 
ama and the Miami International 
Airport by early April. The line's 
foreign air carrier permit was the 
last official paper signed by former 
President Eisenhower. 


as THE ST. AUGUSTINE Histori- 
cal, Restoration and Preservation 
Commission has approved a master 
plan of restoration for the city’s 
Spanish sector. State, county and 
city funds, federal urban renewal 
funds, private assistance and possi- 
bly foundation funds will be used to 


carry out the program. 


#s RACE HORSE BREEDING po- 
tential in Florida is enormous, says 
Carl G. Rose of Ocala, a member of 


the Florida Racing Commission and § 


former president of the National 
Association of Thoroughbred Breed- 
ers. He says Florida as a horse farm- 
ing center may someday surpass 
Kentucky. 
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as SURE TO CAUSE A POSITIVE 
compound change in the building 
industry is President Kennedy's 
action to augment public housing, 
ease FHA and GI credit, and aid 
municipal and state building pro- 
jects,” says a release from the Florida 
Aluminum Window and Door Man- 
ufacturers' Association. Warning: 
“There may be a further drop-off in 
speculative building of single unit 
dwellings.” 


ss DON’T LOOK FOR UPSWING 
in business until late 1961, the direc- 
tors of Miami’s Mercantile National 
Bank warn in their annual report to 
stockholders. 


a#A TOLL SUPERHIGHWAY from 
Tampa to Miami is urged by seven 
south Florida counties, who have 
given up hopes of having the road 
built as part of the federal interstate 
system. The 33-year-old Tamiami 
Trail has long been inadequate. 


eeCAMPAIGN TO LEGALIZE 
off-track horse betting as a tourist 
lure is under way. Miami Beach 
Hotel man Aaron Courshon, pointing 
to the present tourist crisis, said 
extension of legalized gambling is 
necessary to compete with other 
areas. 


se MIAMI HERALD ASSOCIATE 
EDITOR John D. Pennekamp op- 
poses move to extend legal gambling. 
He says: “Hialeah Park, always the 
leading track in attendance and play, 
is drawing 15,000 to 20,000 daily, 
with the top of the season upon us. 
Since Florida has something like 11 
million visitors yearly, does this com- 
parison indicate that gambling draws 
them?” 


s# RADIATION, INC., OF MEL- 
BOURNE has introduced Radac I, 
a mobile, low-cost data handling 
system. It is expected to reduce in- 
dustrial data handling costs sharply. 





JOSEPH F. SMALLEY 
PRESIDENT 
CENTRAL TRUCK LINES, INC. 


F Ss 


Mr. Smalley, a veteran of 36 years in the trucking industry, joined 
Central Truck Lines in 1925, when the firm had six trucks. 


He was promoted from Secretary-Treasurer to President in 1955. 


Mr. Smalley is a past president of the Florida Trucking Association, 
a past director of the American Trucking Association, and currently is 
a director of the Common Carriers Board of Governors of ATA. 





He has long been active in civie affairs in the Tampa area. 


Central Truck Lines now operates a fleet of 1,281 units. Transpor- 
tation Equipment, Inc., of which Frank R. Hunt also is president, is 
proud to have supplied most of Central’s equipment needs for more than 
30 years. 
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Inside the State 








Developers of Planned Boca Grande Port Expansion 
Claim It Will Speed Growth of Lower West Coast 


eaA $30 MILLION PORT expan- 
sion program has been announced 
for Boca Grande, a small town on 
Gasparilla Island, 12 miles south of 
Sarasota County. Milt Andrus of the 
South Boca Grande Development 
Corporation said the master plan 
calls for building docks and ware- 
houses which will eventually make 
Boca Grande the busiest port in the 
state. 

The development corporation 
owns 300 acres of land on the south- 
ern end of Gasparilla Island, which 
was one of the busiest ports in the 
state in the early 1900s. Access to 
the six-mile-long island is by toll 
bridge from Placida on the mainland. 
The Seaboard Airline Railroad serves 
the island, hauling phosphate from 
central Florida to its present docks. 

“At present, many empty ships 
from the Far East and South Amer- 
ica arrive at the docks in Boca 
Grande to pick up phosphate; they 
bring no cargo because there are no 
unloading or storing facilities avail- 
able. The opening of such port 
facilities, with adequate piers and 
warehouses, will permit these ships 
to bring their products directly to 
the southwest coast of Florida. We 
are optimistic this will result in a 
tremendous growth of the area from 
Fort Myers to Sarasota, and will 
stimulate the economy of the entire 
state,” said Andrus. 


as TROPICAL PARK, the early bird 
of South Florida racing, wound up 
its 43-day racing meet on January 
16, with slight declines from last 
year in both attendance and betting. 
Attendance was 396,752 this year, 
against 415,118 last year, down 4.6 
per cent from the 1959-60 season. 

Mutuels handled $34,876,211 this 
year, against $36,019,371 last year, 
down 3.2 per cent from the previous 
season. Despite the decline, Tropical 
Park officials said that they thought 
they had “a good season, considering 
everything.” 


ss CONSTRUCTION ON HARBOR 
improvements totalling about $3.5 
million at Port Everglades began in 
February. In the works since 1955, 
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the project when completed about 
mid-1962 will make it possible for 
new “super tankers” to use Port 
Everglades facilities. 

U.S. Army Engineers, Jackson- 
ville, recently awarded a $3,291,210 
contract to the Hendry Corporation, 
Tampa, for developing and expand- 
ing the entrance channel and turning 
basin, while the Port Commissioners 
awarded Hendry a $183,000 contract 
for deepening three slips not covered 
under the federal contract. 

When completed, the entrance will 
be 40 feet deep and 500 feet wide 
in the ocean; 37 feet deep and 300 
feet wide in the inner channel. 


es LINCOLN ROAD MALL back- 
ers claim their $600,000 Miami Beach 
experiment is a success. T. H. Green- 
field, executive director of the Lin- 
coln Road Mall Association, says that 
a survey he made of 14 stores on 
Lincoln Road indicates the Mall, 


which went into operation Novem- 
ber 28, has helped business. 





Increase in sales marks success of new Lincoln 
Road Mall. 


Greenfield said that during De- 
cember, five of the stores noticed 
a definite increase over last year’s 
business, six had slight increases, and 
three broke even. For the first part 
of January, five stores reported busi- 
ness up substantially, three had 
slight increases, and six broke even. 

He said the survey indicated that 
those who are doing better attribute 
the business boost to increased cus- 
tomer traffic and better quality mer- 
chandise sales. 


se“WIDE-AREA TELEPHONE 
SERVICE” has been announced by 





Southern Bell Telephone and Tele. 
graph Company. The plan would 
enable a firm making numerous long. 
distance telephone calls to pay a 
flat monthly rate for a special tele. 
phone line on which it can make any 
number of calls to any telephone in 
another specified area. Monthly 
rates will vary according to the area 
which the customer wishes to reach, 
and whether the service is part-time 
or full-time. The service is not yet 
available in all cities. First Florida 
subscriber: Airpax Electronics, Inc., 
of Fort Lauderdale. 


se THERE ARE 58,200 CUBANS 
IN FLORIDA, according to a report 
of the U.S. Immigration Service. Of 
this total, 30,000 have come in as 
immigrants under regular quotas. 
Another 28,200 are exiles who fled 
Castro’s Cuba or came here techni- 
cally as tourists, businessmen or 
students on temporary visas. Of this 
28,200, only 11,200 are officially class- 
ified as refugees. The Immigration 
Service's definition of “refugee” is a 
narrow one. The figures are based 
on information provided in the an- 


nual alien registration during Janu- 


ary. 


seTHE CITRUS INDUSTRY is 
trying to break down British trade 
barriers against Florida fruit. 

Great Britain contends the barriers 
are designed to protect the British 
West Indies industry. Florida argues 
that Spain and Israel ship as much 
fruit to Britain as the market will 
bear, while the U.S. can export to 
Britain only between April and Sep- 
tember. 

General Manager Homer Hooks 
of the Florida Citrus Commission 
was one of a delegation meeting 
recently with British West Indies 
officials in Jamaica. Hooks said he 
is hopeful that British possessions 
will not oppose removal of restric- 
tions against U.S. frozen orange 
concentrate in the United Kingdom. 
The British West Indies do not pro- 
duce concentrate, though a plant is 
being considered in British Hon- 
duras. 

Martin Hearn, export director for 
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Florida Citrus Mutual, pointed out 
that there is a 30-year-old law which 
provides that trade barrier com- 
plaints, such as that of the Florida 
citrus industry, may be taken directly 
to the U.S. Tariff Commission, by- 
passing the State Department. The 
Commission could ask Congress for 
retaliatory legislation raising tariffs 
on British products, or barring them 
altogether. 


seNATIONAL AIR LINES has 
moved all of its maintenance opera- 
tions to Miami. NAL maintenance 
base at Idlewild was eliminated, 
work force at Newark reduced from 
12 to two men, as part of airlines 
effort to streamline operations and 
reduce deficits brought about by 
costly conversion to jets. 


ss FLORIDA’S CLEAR HAVANA 
CIGAR industry faces international 
problems. A general price boost of 
one or two cents in cigars selling for 
under 20 cents has been made neces- 
sary by steadily rising prices on to- 
bacco from Cuba since Castro. 
Wrapper tobacco has jumped by $75 
a bale in recent months. 

To import tobacco from Cuba, 
manufacturers have been placing 
money in escrow with the Royal 
Bank of Canada in Montreal. De- 
spite difficulties of doing business 
with Castro, manufacturers say they 
do not see an end to their supplies. 
“All I can say,” said one, “is that we 
are now receiving supplies of Cuban 
tobacco, and do not anticipate an 
end to our source of supply.” 


seA PHILADELPHIA BARGE 
FIRM, the S. C. Loveland Company, 
has been authorized by the Interstate 
Commerce Commission to extend its 
service from Atlantic Coast Ports to 
Tampa. S. C. Loveland, Jr., indicates 
some commodities his firm will carry 
include paperboard from North Car- 
olina, cattle feed, and possibly steel 
products. 


ae FIRST LOW RENT housing pro- 
ject in the Southeast designed specifi- 
cally for the aged has opened in 
Miami. With 39 one-bedroom units 
and 25 efficiencies, the $473,886 
Donn Gardens Project is operated by 
Senior Day Centers, Inc., a United 
Fund Agency. 

Opening on the same day last Jan- 
uary adjacent to Donn Gardens were 
the Malcolm Ross Senior Day Cen- 


ter and the 55-unit Abe Aronovitz 
Villas, named after the late Abe 
Aronovitz, former mayor of Miami. 


se THE NINE TOLL PROJECTS 
of the State Road Department 
brought in more than $5.7 million in 
1960, up from $4.8 million in 1959. 
Traffic was 26 million vehicles in 
1960, up from 21.3 million in 1959. 
The Sunshine Skyway across Lower 
Tampa Bay earned top revenues of 
$1.9 million. 


esTHE FLORIDA SUPREME 
COURT has ruled that public em- 
ployes in the State may be required 
to take a loyalty oath as a condition 
of employment. The oath denies any 
past association with the Communist 
party. The case grew out of the 
firing of an Orlando teacher who 
refused to take the loyalty pledge. 


saAN ANTI-SUBMARINE detec- 
tion device, which developers claim 
will cost only one-tenth as much as 
systems now in use, has been an- 
nounced by Airtronics International, 
Inc. of Fort Lauderdale and the 
Piper Aircraft Corporation. Officials 


of the companies say the system has 
been submitted to the Navy Depart- 
ment. Details are classified, but Air- 
tronics president Robert G. Kramer 
has said the system involves a Piper 
Aztec airplane and miniaturized 
electronic detection equipment. 


es OPA-LOCKA has become the first 
Dade County municipality to receive 
federal funds for an urban renewal 
plan in receiving $7,000, which it 
will match. 

The money reportedly will be used 
to make a complete study of land 
use, traffic flow, parking needs, com- 
munity facilities, business and indus- 
trial potential, long range capital 
improvements, and zoning. 


s# SOME 30,000 MIGRANT FARM 
workers in South Florida have been 
placed under a guaranteed wage 
plan by the U.S. Department of 
Labor. The wage scale varies ac- 
cording to area and crop, but is gen- 
erally about 60 cents an hour 

The move is not connected with 
the minimum wage law, but is de- 
signed to guarantee interstate work- 
ers a prevailing wage. 
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SEWAGE TREATMENT BY AEROBIC DIGESTION 





4. Standard 
Design 














Clearwater, Florida 


Through standardization of layout and equipment, Marolf Aerobic 
Sewage Digestion Plants have minimized many of the engineering 
problems faced by those responsible for the design of treatment 
facilities Sludge removal problems are eliminated. Low, accurate 
costs are maintained. Efficient treatment is provided and installa- 
tion time shortened. Manufactured and installed in Florida by a 
Florida owned corporation in gallonage capacities from 2,000 to 
63,000. Marolf invites your inquiries. 


MAROLE HYGIENIC 
EQUIPMENT, INC. 


Sewage Treatment by Aerobic Digestion ———— 


1627 Gulf-To-Bay Blvd. 


® Telephone 3-4061 
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wisdom is ageless |: 





... and priceless | ‘ 


Four millenniums ago, as Man struggled to for 
create a practical system of writing in the U. 
Valley of the Nile, the owl emerged as a 


hieroglyph and a symbol of wisdom. Though fo 
} 
ac 


the word-pictures of the Fourth Dynasty have st 


long since given way to our modern 
alphabet, the owl still represents wisdom. i 
But in today’s business pl 

world, wisdom is a combination of modern 


brains and modern books. This is the priceless 





combination that we place at your fingertips. 
We can increase your firm’s financial strength 
by creating especially for you a tax-exempt 
business trust to bring added profit, a 

stable employee staff and greater capital 
resources te your corporation. We will save 
you money .. . or our services 


will cost you nothing. 





PATIL L.. MILLUAEaR 
ASLOCHQMEL, L/10C. 


EMPLOYEE BENEFIT CONSULTANTS 
836 Miami Road, Suite 505, Jacksonville 7, Fla. Tel. EX 8-6476 
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ssSHOULD MERGER of the Sea- 
board Air Line and Atlantic Coast 
Line Railroads be approved, the 
Southern Railway wants to take over 
tracks from Jacksonville to Tampa 
abandoned by the merged roads in 
order to maintain service. “Any 
town is better with a railroad than 
a town that used to have a railroad,” 
said D. W. Brosnan, Southern execu- 
tive vice president. Southern, how- 
ever, is opposing the merger. 

At present, Southern has limited 
service in Florida. It has a line from 
Atlanta, through Macon and Val- 
dosta to Jacksonville. It also has lines 
to Palatka, Perry and Live Oak. 


as SECRETARY OF COMMERCE 
Luther H. Hodges has endorsed fed- 
eral legislation aimed at attracting 
more foreign tourists to the U.S. 

The legislation, aimed primarily 
at reducing outflow of U.S. gold, 
would set up an office of interna- 
tional travel in the Commerce De- 
partment with a budget of $5 million. 

Hodges also announced his de- 
partment is studying a report recom- 
mending policy changes which would 
cut some red tape and make it easier 
for foreign travelers to get into the 
U.S. 


ssFLORIDA MOTORISTS pay 
four times more tax on gasoline than 
does a citizen pay on a diamond- 
studded stickpin or a vicuna coat. 

The Peninsula Motor Club (AAA) 
pointed this out in an editorial in 
the current issue of the Florida Ex- 
plorer, its monthly magazine. 

The organization is carrying on a 
campaign against any further in- 
crease in gasoline taxes, either on 
a statewide basis or on local option 
as has been suggested in some quar- 
ters. 

The editorial said motorists in this 
state pay 50% tax on gasoline, while 
the Federal and State taxes on jew- 
elry, perfumes, night clubs, social 
club memberships and other items 
do not total more than 13%. 

“We're not suggesting that any of 
these taxes be increased,” the club 
declared. “We simply say ‘leave 
gasoline alone.’ Any product which 
is being taxed 50% or more is car- 
trying enough of a load.” 

“We don't have to tell you that 
an automobile is a necessity,” the 
editorial continued. Stop all auto- 
mobile and truck traffic and you 
stop all progress.” 

The price of gasoline today is 


21.9¢ per gallon. But the price rung 
up at the filling station is 32.9¢— 
21.9¢ for the gasoline and 11¢ tax. 
On 10 gallons of gasoline, the pur- 
chaser pays $1.10 tax. 

The motor club called on motor- 
ists to protest any attempt to hike 
the gasoline tax to their legislators. 


ss THE CROSS STATE BARGE 
CANAL got an assist in January 
when Senator George A. Smathers, 
in a letter to Budget Director David 
Bell, asked that $20 million be made 
available for construction of the 
canal in a supplemental budget re- 
quest. 

One of President Kennedy's cam- 
paign pledges was to provide funds 
for the canal. Governor Bryant has 
long been an active booster of the 
canal. 


as TWENTY-FOUR PER CENT of 
the tourists who come to Florida are 
drawn by it beaches but a small per 
cent of the waterfront is open to 
the public. 

Nineteen per cent come because 
of the climate, 17 per cent for the 
scenery, 10 per cent for general re- 
laxation and seven per cent for hunt- 
ing and fishing. 

At least 15 per cent of the beaches 
should be in public hands to keep 
up with recreation demands. Florida 
advertises 30,000 lakes but only 223 
are dedicated to public use. 

These are views of Ney Landrum 
of the engineering firm of Turner 
Wallis and Associates, formerly em- 
ployed by the State Internal Im- 
provement Board, on Florida’s lag 
in protecting tourism, its basic indus- 
try which provides $1.5 billion an- 
nual income. 


ss MIAMI’S METRO GOVERN- 
MENT has gone into the bus busi- 
ness by purchasing for $7.7 million 
four bus lines from Washington, 
D.C. financier William D. Pawley. 
The lines purchased are the Miami 
Transit Company, the Miami Beach 
Railway Company, South Miami 
Coach Lines, and the Keys Transit 
Company. Payment was financed by 
a $10 million revenue bond issue, the 
excess proceeds of which will be 
used as operating capital. 

By the end of 1961 Metro officials 
expect to take over the entire bus 
system in the county. The remaining 
lines are the city-owned Coral Ga- 
bles Bus System, the Coast Cities 
Coach Company, and the North 





Dade Transit Company. 

Goal is to provide a unified coun- 
ty-wide bus system with service to 
many areas now miles away from 
the nearest bus line. The plan also 
calls for setting up five bus zones. 
Any ride within one zone would cost 
20 cents. Trips across zone bounda- 
ries would cost an extra ten cents 
for every boundary crossed. Metro 
transit engineer David Reynolds, 
who set up the zones, says “More 
than 95 per cent of all desired trips, 
we find, can be accomplished within 
two zones.” 


ee TREES PLANTED and distrib- 
uted by the pulp and paper industry 
in Florida totaled 86% million in 
1959-60, according to the Southern 
Pulpwood Conservation Association. 

For the fifth consecutive year the 
industry planted more trees in 
Florida than in any other state in 
the South. 

H. J. Malsberger of Atlanta, gen- 
eral manager of the association, said 
that companies and suppliers of 
pulpwood gave more than 7,921,000 
trees to individual landowners in 


Florida. 


eeGREATER MIAMI, faced with 
lagging tourism, is forging stronger 
links with Latin America. 

A field office of the Organization 
of American States has opened at 
Miami International Airport. Small 
at the outset, it is expected to grow. 
As the Miami Herald points out 
editorially, “No other city can ap- 
proach this as an aerial crossroads, 





Go - 
Escorted and 
Personally- 
Planned Tours 


* 
Drive Yourself 
Plans 


EUROPE 


also offers independent and 
supervised tours to: 


‘Round the World South America 
Alaska Western U.S. and 
Caribbean Canadian Rockies 
Mexico Hawaii 


See your club for full details 


PENINSULA MOTOR CLUB 
203 Marion St. 


Phone 2-1841 Tampa, Fila. 
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pays the taxes on 
your telephone bill? 


The taxes on telephone service — as on any other 
product you buy — are paid by you, the user. 


The so-called “Company’s Taxes” on telephone 
service is an operating expense that is reflected in 
the cost of doing business. This in turn must be in- 
cluded in the cost of our product — which is 
service. 


Other taxes of an excise type, like the 10% federal 
tax on telephone service, as well as a municipal tax 
up to 10% in many cities is levied by taxing author- 
ities directly upon the consumer. 


Your telephone company collects these taxes for 
the government without compensation for our ef- 
fort or expense. 


Out of every dollar billed to our telephone users, 
29¢ represents the taxes we can directly pinpoint. 


So, remember, each time you pay your tele- 
phone bill, that on the average almost one third of 
your payment is tax and not compensation to 
General Telephone. 


GENERAL TELEPHONE 


OF FLORIDA 


America’s Largest Independent Telephone System 
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... Inside the State 





where the people of all 21 OAS na. 
tions meet and mingle.” Senator 
George Smathers believes the office 
makes Miami the spiritual capital 
of the Americas. 

Almost as the OAS office opened 
its doors, Miami Beach launched a 
tourist promotion drive in Latin 
America. One hundred thousand 
tourist promotional “handouts” were 
delivered to 1,200 tourist agencies in 
the 21 nations by Miami based air- 
lines. “More than ever before we 
want these people to know about us, 
and that we are concerned about 
them in their fight against Commu- 
nism,” said Miami Beach Mayor D, 
Lee Powell, who would be pleased 
to have them sojourn away from the 
threat of Communism in the luxury 
of Miami Beach hotels. 


as HOME CONSTRUCTION IN 
THE SOUTH is expected to show 
gains in 1961 over 1960, reports the 
University of Miami's Bureau of 
Business and Economic Research, 
headed by Dr. Reinhold P. Wolff. 

“The continuation of a gradual 
decline in home building during the 
first months in 1961 should be fol- 
lowed at about midyear by a gradual 
upward movement,” the report says. 
“The outlook for mortgage credit in 
1961 is one of continued gradual 
ease with FHA and VA discounts 
shrinking faster than conventional 
loan rates.” 


ss PHOSPHATE MINERALS OP- 
ERATIONS of International Miner- 
als and Chemical Corporation in 
Polk County will be expanded in a 
tentative $5 million program, the 
company has announced. 

There will be no material change 
in IMC’s manpower requirements 
(currently 1,400), except for possi- 
ble transfers between plants. Im- 
provements are designed for chang- 
ing mining conditions and higher 
production to meet increasing sales 
demands. 


seFINANCIER JOHN MACAR- 
THUR has said the 1,410-acre Hun- 
gry Land Ranch in north Palm Beach 
County, which he purchased recently 
for more than one million dollars, 
will be developed for housing and 
industrial sites. MacArthur, presi- 
dent of Bankers Life and Casualty 
Company of Chicago, now owns 
more than 12,000 acres in . Palm 
Beach County, and 37,000 acres in 
Sarasota County. 
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Planning and Zoning 


Florida’s Crippling Lack of Enabling 
Legislation May Be Corrected this Year 


Florida’s greatest weakness, from 
site-seeking industry's point of view, 
is its lack of general planning and 
zoning legislation. 

One of the last states to pass gen- 
eral legislation which permits mun- 
icipalities to zone, Florida is one of 
only two or three states which still 
have no general enabling legislation 
necessary for sound city and county 
planning. About half the state’s 200 
cities have planning agencies which 
are authorized by special acts. But 
the “numerous special acts that exist 
in Florida create an impediment to 
the uniform application of standards 
required to keep pace with Florida’s 
phenomenal growth,” according to 
]. Martin Gainer manager of the De- 
velopment Commission’s , Planning 
Department. 

This places Florida at a disadvan- 
tage in the world-wide competition to 
lure new plants. Company executives 
who have the responsibility of de- 
termining where new plants are go- 
ing want assurance that their in- 
vestment will be a sound one over 
the long haul. 

They want guarantees that areas 
around their plants will not build up 
with dwellings, which would result 
in conflicts with residents, or that a 
nauseous plant will not rise beside 
them, or a strip of saloons and honky- 
tonks. They want guarantees that 
their employees’ homes will be sim- 
ilarly protected. They insist on strong 
zoning laws. 

Every community has __ short- 
comings of one kind or another, and 
site-seeking executives and _ their 
scouts will turn them up. It does no 
good to minimize these shortcomings, 
or to protest that they don’t really 
exist. The only thing to do is to 
recognize them, admit them, but 
show that they have been diagnosed 
and that intelligent plans have been 
made to overcome them. For this, 
planning authorities are needed. 

Until good enabling ‘legislation is 
passed by the Legislature, communi- 


ties have available as a stop-gap the 
services of the Planning Department. 

J. E. “Al” Baril, a big transplanted 
Bostonian (“Boston's a good place to 
be from”), and Department Man- 
ager Gainer handle this aspect of the 
Development Commission’s activ- 
ities. Spending most of their time in 
the field, the Department’s workers 
serve as planning consultants to 
small communities. 

Under a program in which the fed- 
eral government shares costs on a 
50-50 basis with local communities, 
the Planning Department comes in 
and makes population studies, pre- 
pares land use maps, arterial street 
plans, reviews zoning ordinances 
and draws up new ones if need be, 
for Florida’s smaller counties and 
municipalities. In addition, the work 
often includes studies of fire, police, 
and other municipal building needs, 
makes neighborhood surveys, and 
water, sewer, and other long range 
capital improvement plans. It even 
plans controls for land use outside 
city limits. 

Places in which such programs 
have been completed since the Plan- 
ning Department was established in 
January, 1957, include Fort Walton 
Beach, Marianna, Chipley, Lake 
City, Deland, Sanford, Winter Hav- 
en, Jacksonville Beach, Mulberry, 


Arcadia, St. Augustine and Mac- 
clenny. 

But this type of planning work is 
not a substitute for good legislation. 

The Planning Department is now 
drawing up legislation for submission 
to the 1961 session of the Legisla- 
ture which will provide adequate 
planning, zoning and _ subdivision 
control. The legislation, if passed, 
will extend to the counties the au- 
thority to zone, which municipali- 
ties already have. It will authorize 
both municipalities and counties to 
establish planning boards, and 
(where area-wide planning is need- 
ed) joint planning boards. It will 
enable both counties and municipal- 
ities to set up sub-division regulations 
and adopt laws on housing codes. 

Though similar legislation has 
failed to pass in the last five sessions 
of the Legislature, political leaders 
are hopeful that it will pass this time, 
if the new administration can keep 
tensions between small county and 
large county legislators at a mini- 


End 


mum. 










EXHIBIT 
BUILDERS 
INC. 


@ DISPLAYS 
@ TRAINING AIDS 
@ INDUSTRIAL MODEL 
@ DIORAMAS 
@ PRODUCTION AND DES! 




















REdwood 4-3196 P.O. BOX 480 
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Free Parking 





THE CONGRESS AIRPORT INN 


adjoining Miami International Airport 


for Business and Fun 
Luxurious—Modern—Air Conditioned Rooms 
featuring our POOL and CABANA CLUB 
for excellent food — 


KITTY HAWK RESTAURANT — FLIGHT DECK LOUNGE 
Home of Miami Wings Club 


1850 N.W. Lejeune Road 


Warren Freeman, Gen. Mor. 


for refreshing drinks 


For Reservations Call NE 5-0411 
Miami, Florida 
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Modern Products Deserve Modern Packaging 


Plastic packaging is as modern as day after tomorrow! If you make a product — liquid, 

cream or powder — that needs to be packaged, then you should investigate the complete 

range of low, medium, or high-density blow-molded polyethelene bottles, jars and packages PERFECT FOR 

by Florida Plastics. There’s more eye appeal, thus more buy appeal, in plastic packaging. HOUSEHOLD DETERGENTS 
They can be made in any shape, design or color, to suit your need — to fit your specifica- PHARMACEUTICALS 


tions, and at prices competitive with other materials. 


- LIQUID SOAPS 
For flexible or semi-rigid plastic bottles and packaging .. . extremely light in weight eo ortegs 
but tough and durable as they come . . . you can rely on POLY-GUARD blow-molded WAXES 
bottles by Florida Piastics. They can’t scratch — they won't discolor, rust, break or ‘ 

corrode. We can supply a large variety of stock bottles in standard shapes, sizes or 

colors. Or let us show you how little it costs to make up a special distinctive package 

design especially for you. 


Insist on Investigate: Custom Molding MANY OTHER USES 


" _ Check with us on complete custom molding — either injection 
POLY- GUARD or blow molding. We can mold anything in plastic — from It you have @ packaging 
plastic products your dies — or make up special dies in our own design and problem call our represen- 
die department. We'll work with you on your product plan- tative today! 
ning, without cost or obligation. 


FLORIDA PLASTICS, Inc. 


PALMETTO. FLORIDA 


Where Plastic Package Design is an Advanced Art’ 
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POTENTIAL: 


a 
FLORIDA 
PROBLEM 





Calhoun and Liberty Typify Underdeveloped 
Counties That Drain State Tax Money 


I: you drive west out of Tallahassee on U.S. 90 and 
make a sharp left turn just beyond the railroad ov erpass 
at the edge of town (keep’a sharp lookout or you'll miss 
it) you'll be on State Road 20. This is a good blacktop, 
two-lane highway which starts out going south, but 
soon curves to the west and probes mile after mile 
through some of Florida’s richest timber country. As 
the trees flick by on either side, you'll meet little traffic 
and should have no trouble maintaining the legal speed 
limit. 

In less than an hour you'll enter the unincorporated 
community of Bristol, seat of Liberty County. Go an- 
cther eight miles across the long bridge spanning the 
Apalachicola River and you'll be in Blountstown, seat 
cf Calhoun County. There’s no point in continuing on. 
It you'd been going anyplace else you wouldn't have 
taken route 20 anyway. It ends when it meets U. S. 231 
a dozen miles beyond Blountstown, and you'd be forced 
to turn south to Panama City or north to Marianna. 

Liberty and Calhoun Counties, which straddle the 
Apalachicola River midway between the Gulf and the 
Georgia line, are two of Florida’s poorest counties. You 
see poverty in the old and ramshackle buildings of both 
Bristol or Blountstown. You see it in the pinched faces 
and faded workclothes of the men sitting and talking— 
or just sitting—outside the courthouses, or around the 
general stores. Living is unhurried here. 

Yet these old counties possess a rare development 
potential. They are nestled in the beautiful Apalachi- 
cola River Valley which is called “the real Florida” by 
the old timers who love it. Wild and primeval, the 
country offers some of the best hunting and fishing in 
the entire U.S. Yet most tourists pouring each year 
into the nation’s most famous vacation state are unaware 
that such an area exists. 
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Over 90% forest covered, Calhoun and Liberty Counties offer some of 


the best hunting and fishing in the country. Few people know about 
this sportsman’s paradise. 





FLORIDA TREND | March 











GA. 


Chattahoochee oa 





FLA. 


Bristol 





a johassee 


LIBERTY 











The Apalachicola River was once an important 
artery of commerce in the southeast. 


Calhoun-Liberty County people are the friendliest 
in Florida. When a stranger walks down the street in 
Bristol or Blountstown, all the townsfolk he passes say 
“good morning,” or “hello” in greeting, and their smiles 
assure him they're genuinely glad he’s among them. 
The businessmen are courteous and friendly and helpful 
because it is their nature to be so, not (as in many 
larger cities) only because they want to encourage him 
to spend more money with them. 

Nobody in these small, Old-Florida counties likes 
being poor. They envy the success other areas of the 
state have had in attracting more new residents, more 
tourists, more industry, more money. They know they 
have a great deal to offer. Here tourists can have hunt- 
ing and fishing, water sports, a mild climate, plenty of 
_ available land in wooded seclusion for homesites. Indus- 
try has for the taking a navigable river connecting with 
the Gulf and its ve Waterway, plentiful, low-cost 
labor, nearness to rich, southeastern markets. Residents 
wonder why these things haven’t been discovered. They 

. have come to think there is some sort of magical formula 
behind the quick prosperity which other Florida areas 
have experienced. They are eager to learn the secret of 
that formula. 


Economy Has Been Declining 

The economies of both Liberty and Calhoun Coun- 
ties have been declining for the past 45 years. Liberty’s 
population reached a peak of nearly 6,000 in 1915, and 
has never been that high since. At the time of the 1960 
census it had a few over 3,000 people. Calhoun County 
(which included the present Gulf County until 1925) 
had 7,298 residents in 1930, 8,218 in 1940, but then the 
population declined steadily until it was 7,368 in 1960. 

An interesting fact is that during the Great Depres- 
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Calhoun and Liberty are poor counties. Low 
per capita income (under $800 in 1957, when it 
was nearly $1,500 statewide) means investment 
capital is not available locally. The brightest 
young people leave the area—80 per cent of high 
school graduates are no longer around five years 
after graduation. 

Development potential is present in good 
measure—markets, transportation, raw materials, 
labor supply, power. But stimulus for developing 
these assets must come from the outside. Most 
probable source of development money and talent: 
the state government. 











sion, both Liberty and Calhoun Counties gained popv- 
lation. Partially this was because there were fewer 
jobs elsewhere to lure native sons out. Partially it was 
because former emigrants, becoming unemployed, 
flocked back to the old family homes where they could 
be pretty sure of living on grits and game. 

If the truth were told, the area has really been 
declining since 1840. Back in the 1830s, North Florida 
was a part of the southern states’ cotton economy. The 
Apalachicola was an important commercial river which 
connected North Florida and parts of Georgia and 
Alabama with the port towns of Apalachicola and St. 
Joseph. 

By 1835, Apalachicola was exporting 55,000 bales of 
cotton a year. In 1836 a weekly newspaper, the Apala- 
chicola Gazette, was founded; in 1839 the town had 
grown so much the paper became a daily. Dr. John 
Gorrie, who invented mechanical refrigeration, lived in 
Apalachicola. 


St. Joseph was founded in 1835 and by 1838 had 


1,500 people. Shipping from St. Joseph carried cotton, | 


hides and timber to Europe and the major U.S. ports. 
From December 3, 1838 to January 11, 1839, St. Joseph 
played host to Florida’s first Constitutional Convention 
—which drew up the constitution under which Florida 
was admitted to the union. 


Hit by a yellow fever epidemic in August, 1841, and } 


by a severe hurricane in September which came on top 
of an already declining commerce, St. Joseph was 
abandoned about 1850. Port St. Joe was founded near 
its location in 1928. 

The growth of railroads, which reduced the import- 
ance of the Apalachicola River as an artery of commerce, 
started the area’s decline before 1840. The Civil War 
finished the job. Recovery has not started even yet. 


Timber Primary Industry 

Calhoun - Liberty are timber counties. Calhoun 
County has 328,500 acres of forest, which is 90.5 per 
cent of the county’s total land area. Liberty County’s 
531,000 acres of forest cover 98.2 per cent of that 
county’s total land area. About half the trees are 
hardwood varieties. 

This is the heart of DuPont country. The DuPont 
interests own nearly 62,000 acres of forest in Calhoun, 
and nearly 128,000 acres in Liberty. Other large land 
owners are the federal government (the Apalachicola 
National Forest covers 263,000 acres in Liberty), and 
the Neal Lumber Company, which owns 73,000 acres 
stretching for 50 miles along the Apalachicola River 
from Jackson County in the north to Gulf County in 
the south. 

The power of the DuPont interests is great here. 
Power is always mistrusted most by those who feel it 
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most, and there is little love for DuPont in these coun- 


ties. 

The feeling is strong that the DuPont interests do 
not want economic development in Calhoun-Liberty. 
It is felt they want to maintain low taxes and cheap 
labor, want to keep out other industries which might 
change the status quo. 

Here is an example of the thinking of local business- 
men in regard to the DuPont interests. Liberty County 
has no bank. Last year, a group of businessmen in 
Bristol felt that a bank was needed and attempted to 
organize one. The required amount of stock was sold 
locally. Word was received that the federal government 
would approve. At an organizational meeting every- 
thing was set up for the bank to be launched as soon as 
the state authorities approved the charter. But the state 
turned down the charter application on the ground that 
aneed for a bank in the area had not been proven. The 
businessmen were convinced that the DuPont interests 
were behind the charter denial. 

However, Edward Ball, head of the DuPont inter- 
ests, says that he'll co-operate with anyone wanting 
to come into the territory because industry would 
enhance the value of DuPont acreage. In support of 
Ball’s words, the DuPont interests have encouraged the 
recent spurt of industry in neighboring Gulf County— 
where their taxable forest holdings (178,754 acres) are 
greater than in either Calhoun or Liberty. 

Whatever the reasons, there is little industry in 
Calhoun and Liberty Counties. What industries there 
are, traditionally have been timber and timber-oriented 
manufactures, moonshine and fishing worms. 

There is unsurpassed fishing in the lakes and streams 
of the Apalachicola Valley, and in the river itself. For 
years, local citizens made a healthy proportion of their 
incomes digging fishing worms and selling them to 
visiting Isaac Waltons. It was discovered long ago that 
worms dislike vibration and if the ground is vibrated 
the worms soon come to the surface and can easily be 
taken. The usual method of vibrating the ground was 
to sink a metal post into the ground and strike it on the 
side a few times with a hammer. When the worms 
emerged, the worm merchant would gather them up, 
go back and pound on the post a few more times, 
repeating the process. But this primitive method was 
inefficient. It would vibrate the earth for only a small 
radius around, and the post would have to be moved 
frequently from place to place. 

A considerable number of people profited from this 
business until one enterprising Liberty Countian 
changed things. Driving a heavy steel post into the 
ground, he lifted the front end of his model T onto it. 
He put the old car into neutral, started the engine and 
pulled the throttle out. He found this quickly forced 
to the surface all the worms he could sell in a day. He 
was able to undersell his competitors and drive them 
out of business. At least so the story goes. 

Moonshine production, like the fishing worm busi- 
ness, has lately declined seriously in the Apalachicola 
Valley. For generations, however, moonshine was a 
way of life. People living back in the woods had no 
other way to make a living. They had to eat. Their 
neighbors realized this, so moonshining was socially 
acceptable. For many years, revenue officers didn’t try 
very hard to make cases because no matter how good 
the evidence no local jury would convict a moonshiner. 
But recently (according to Calhoun County Sheriff W. 
C. Reeder) stricter enforcement has played hob with 
the moonshine industry. Revenuers discovered a secret 
weapon. Now they make all their cases federal cases. 
























(top) Pick Hollinger, president of the 
Bank of Blountstown, “.. . State Road 
20 should be extended west.” 


(bottom) Work is well advanced on a 
yacht basin on the Apalachicola River 
just north of Bristol. Plans call for 
eventual construction of a marina. 
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There is no federal court in the Apalachicola Valley. 

As a result of the decline of fishing worms and 
moonshine, the only industry left in Liberty-Calhcun is 
forest-oriented industry. 

Calhoun County's biggest employer is the Neal 
Lumber and Manufacturing Company in Blountstown, 
with employment of about 190. This company operates 
a saw and planing mill. It also manufactures veneer 
from hardwoods, the veneer accounting for about 40 
per cent of gross sales. It distributes its finished prod- 
ucts locally and in the nearby Gulf Coast area. 

The Coastal Variety Works also in Blountstown, a 
millworking plant, employs about 50. 

Since 1957, Liberty County has boasted a $3 million 
plant of the Newport Industries Company, a division of 
the Heyden Newport Chemical Corporation. Situated 
in Telogia, this modern plant employs about 100. It 
processes pine stumps for rosins, turpentine and pine 
oil. 

Production of tupelo honey is a local industry that 
brings about $100,000 a year into the area. This, too, is 
a forest-oriented industry because the honey is gathered 
from the blossoms of the tupelo tree, found in the 
swamplands along the river in Calhoun, Gulf and 
Franklin Counties. It contains 46 per cent levulose and 
23 per cent dextrose, whereas regular honey contains 
about 39 per cent of each. This gives tupelo honey a 
fine flavor, and it is the only kind of honey that will not 
crystallize. In addition, the high levulose content makes 
it more tolerable to diabetics than any other kind of 
honey. It brings a premium in the market of eight to 
ten cents a pound. 


“The Original Garden of Eden” 

The natives of Calhoun-Liberty want tourists, but 
don’t know how to go about attracting them. No one 
who does know how to attract tourists has bothered to 
try. 

No one except E. E. Callaway, that is, who maintains 
that the site of the original Garden of Eden is in Liberty 
County. 

A tall and distinguished looking lawyer now in his 
seventies, Callaway came to the Apalachicola Valley 14 
years ago after a successful career in the North “because 
the best living in the world is found right here.” He 
has offices in Blountstown, where he combines the 
practice of law with a flourishing real estate business. 
His home is in Bristol. 

A few years ago, Callaway’s attention was taken by 
a sign at the Jim Woodruff Dam, then under construc- 
tion at the head of the Apalachicola River on the Flor- 
ida-Georgia Line. The sign displayed a map of the 
area showing the Flint, Chattahoochee, Spring Creek 
and Fish Pond Creek Rivers all converging above the 
damsite to form the Apalachicola. Callaway recalled 
that Genesis 2-10 says that a river went out of Eden to 
water the Garden, and that it parted and had four 
heads. “The Bible does not say definitely where the 
Garden of Eden was located,” he says. “Its site has 
never been known. This map showed the only four 
headed river system in all the world.” 

Callaway has written a pamphlet, which he distrib- 
utes to anyone who asks for it, which sets forth his 
theory. In it, he points out that the Ark was built of 
gopher wood, and claims the only place in the world 
gopher wood grows is just north of Bristol. He even 
claims that ancient human bones uncovered in the area 
are those of a giant race of men who lived before the 
flood. He has marked out the boundaries of the Garden 
of Eden. 
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The Garden of Eden, however, has not become q 
tourist attraction because it is virtually inaccessible. 

What promise does the future hold for Liberty and 
Calhoun counties? 

Fred Bair, the planning consultant from Auburndale, 
thinks the future holds very little promise for the area, 
According to Bair, the best thing that could happen 
would be for the people living there to move out and 
let the forest take over completely. Then (presumably) 
a few teams of woodcutters would be able to make an 
honest contribution to the state’s economy. 

Though Bair is sometimes given to the expression of 
startling ideas, statistics tend to support his position. 
These counties are a heavy burden on the taxpayers of 


Florida. 


Tax Drain on the State 

In fiscal 1959, the state Comptroller’s annual report 
shows that Calhoun and Liberty Counties together 
contributed from major tax sources less than $516,000 
to the state treasury. The same year, funds given by 
the state to the two counties for local government 
purposes totalled nearly $2% million. These state 
contributions were in the form of minimum foundation 
funds for schools, gasoline tax refunds for roads, public 
assistance or welfare funds, race track refunds, cigarette 
tax refunds to municipalities, and so on. Therefore, the 
state gave in excess of $1.7 million more to these coun- 
ties than it collected from them in taxes. 

This means that other Florida taxpayers, mostly in 
larger counties, made a gift of $166 to every one of the 
10,400-plus residents of the two counties, or over $655 
to every one of the 2,600 employed persons in the two 
counties. It means that Liberty County found it neces- 
sary to collect in ad valorum tax revenues only about 
$25 per resident. Most of this was collected from the 
DuPont interests and other large land owners. 

Considered from another angle, direct contributions 
from the state accounted for nearly 22 per cent of the 
total personal income of about $8 million in the two 
counties. Because such money is circulated inside the 
counties before it is drained away again by outside 
purchases, the importance of this money to the Calhoun- 
Liberty economy is much greater than 22 per cent. The 
“consumer multiplier factor” has not been determined 
for Liberty and Calhoun Counties, but in Dade County 
it is 4.4. If the factor is only half as great for Calhoun- 
Liberty, it still means that 48 per cent of the total per- 
sonal income in the area depends on “gift” money from 
the taxpayers of Florida’s more prosperous counties. 


Pork-Choppers Love Politics 

Florida laws have been designed on purpose to 
give this financial assistance to the small counties. This 
is one of the roots of the feud between the large counties 
and the so-called “pork-chop,” or small, counties. It is a 
feud which simmers continually and then boils violently 
during state election campaigns and legislative sessions. 
Representatives of the small counties form a majority 
of both houses and control the Legislature. They have 
the power to block legislation necessary to the large 
counties, and use this power to get state money for the 
small counties. Similar situations are found in many 
states. 

Calhoun - Liberty citizens, in common with most 
“porkchop” country people, love their politics. County 
Agent J. E. Thomaston, who was assigned to Liberty 
County a couple of years ago, says their three loves are 
politics, hunting and fishing. When Thomaston first 
arrived in Bristol, he was struck by the fact that all 
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conversations were about hunting during the hunting 
season and fishing during the fishing season, except that 
political talk was sprinkled in at all seasons. Last fall, 
the hunting season and the political campaigns came at 
the same time. Thomaston noted with satisfaction that 
more conversations concerned politics than hunting. 

It is sometimes suggested that one way to treat the 
problem of small county drain on the state treasury 
would be to eliminate them all by consolidation—throw 
several little counties together and make big ones. This 
would leave fewer units to receive that part of state 
largesse which is distributed—like race track money—on 
a county by county basis. 

Florida politics being what it is, this is not about to 
happen. Anyway, it ignores the fact that the people in 
the small counties need the money. They could not 
exist without it. Even with continual transfusions of 
dollars from the state treasury, per capita income in the 
small, North Florida counties is commonly half, or less 
than half, the per capita income in the larger, more 
prosperous counties. 

What, then, is the solution? 


No One Has Pushed Development 


The small counties are poor because no one has 
pushed development of their resources. 

Why, one may ask, have Calhoun and Liberty Coun- 
ties, with their real tourist potential, remained so 
isolated? 

Pick Hollinger, a spare and keen-eyed man, is presi- 
dent of the bank of Blountstown, the only bank in Cal- 
houn-Liberty. On a map he pointed out a 25-mile gap 
in State Road 20 between where it ends at U.S. 231 
and picks up again 25 miles to the west at Ebro, in 
Washington County. “The State Road Department for 
years has been promising to build the missing link of 
route 20 across that gap,” said Hollinger. “But they 
never seem to get around to doing anything about it. If 
they ever do, we'll be on the thortest route between 
Pensacola and Tallahassee.” 

Why doesn’t the state get around to building the 
missing link? The word in Blountstown is that pressure 
in Panama City opposing it is too strong. 

Gordon U. Parker, vice president and a large stock- 
holder in the Neal Lumber Company, at 75 is younger 
looking and more active than most men of 60. Driving 
through the Neal Lumber Company’s timber holdings 
one day recently, he pointed out the roadbed of a rail- 
road built in 1839 (and abandoned a few years later ) 
to connect the port city of St. Joseph with Iola on the 
Apalachicola. It was the first railroad in Florida to use 
steam locomotives. “With the increasing popularity of 
barge transportation, the Apalachicola will again be- 
come the busy avenue of commerce it was over a cen- 
tury ago,” he said. “But someone will have to take the 
lead in developing it. Do you know there’s not a dock 
for barges in either Blountstown or Bristol?” 


Development Awaits Action 


In 1958, Arthur D. Little, Inc. prepared an economic 
study of six Apalachicola Valley counties (Bay, Cal- 
houn, Franklin, Gulf, Jackson and Liberty) for the 
Florida Development Commission. Their conclusion 
was that the development of this area “is more a ques- 
tion of when, where and how rapidly it will grow, rather 
than a question of can it grow.” Industries recom- 
mended for the area in the study included furniture 
plants; vegetable processing and meat packing plants; 





Calhoun and Liberty Counties receive state 
funds for local government uses totalling more 
than three dollars for every dollar of state taxes 
collected in these counties. Only way to combat 
this drain on the state treasury is to boost per 
capita income in the counties by developing tour- 
ism and industry. 











feed mills; chemical, including petrochemical, plants 
(the Houston Corporation’s main natural gas pipeline 
passes through the area); needle trades and boat 
building. 

So there is plenty of potential. 

But private capital tends to be attracted to ventures 
with immediate profit possibilities. In a completely 
undeveloped area like Calhoun-Liberty, investors can 
see profits only over the long range, and with consider- 
able uncertainty. 

All over the nation, states and communities are 
racing to attract industry. It is a sign of the times. The 
competitive scramble means that less favored areas 
have got to do more than extend a welcoming hand if 
they are to stay in the race. They have got to spend 
money; their competition is spending it. 

Elsewhere in Florida, and all over the U. S., indus- 
trial development corporations have been established 
(see the Haines City story in this issue). These corpo- 
rations, with capital raised locally, purchase land suit- 
able for industry and develop it. They erect plant 
buildings and lease them to firms which would other- 
wise go elsewhere. They invest a great deal of money 
to make their areas more attractive to industry. 

Calhoun and Liberty counties have farther to go in 
the way of development than most other areas. In order 
to counterbalance this disadvantage, they need to offer 
even more to industry. There is probably not enough 
money in the area to finance privately an effective 
industrial development corporation. 

What is the answer? 


More State Aid Needed 


One Blountstown businessman offered this idea. “If 
the State of Florida, through special legislation, made 
development funds available to us, we could certainly 
bring in several good plants. Our income would rise, 
and the amount we pay in state taxes would rise. We 
would require reduced subsidy payments from the state 
treasury. The money the state invested in us would be 
recovered quickly in these ways.” 

There is a real possibility that a brick making plant 
will open in the next year or two in Liberty County. 
Almost unlimited quantities of brick quality clay are 
available in deposits along the river. From here, brick 
can be barged to Tampa for the west coast market at a 
cost of four dollars a thousand. Tampa now pays sev- 
eral times this transportation charge for the brick it 
receives. 

E. E. Callaway and Pick Hollinger were sitting in 
Callaway’s office in the old frame hotel across from the 
courthouse. They were discussing the future of Calhoun 
and Liberty counties. Hollinger had just finished cata- 
loguing the area’s unexploited resources. 

“All we need is someone to light the fuse,” said 
Callaway. “We need young men with ideas and energy. 
After the fuse is lit, we'll have the biggest industrial 
boom in Florida history right here.” 

Hollinger nodded his agreement. End 
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NEW INDUSTRY: 


Crew of New England trawler examines scallops 
from rich new bed recently discovered off 
Florida’s East Coast. 
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SCALLOP FIND 
Stirs East Coast 


By Bob Davis 


A vast treasure has been discov- 
ered beneath that mysterious indigo 
blue river that flows north through 
the Atlantic. This deep river of the 
Gulf Stream is actually born in the 
great warm cauldron of the Gulf of 
Mexico. This river in the sea winds 
around the Keys, through the Florida 
straits, past Florida’s “gold coast,” 
and beyond St. Augustine. It is near 
Daytona Beach that this incalcuable 
new treasure was first discovered. 

Incongruously enough, here in the 
land of sunken Spanish Galleons, the 
strike was made by a modern New 
England Trawler. She did not dis- 
cover pieces of eight or barnacle 
encrusted ingots of gold or silver, 
actually, she discovered the white 
gold of PECTEN GIBBUS, the Cal- 
ico Scallop. 

The discovery was made in Janu- 
ary 1960 by The Silver Bay, a New 
England type trawler on lease to 
the United States Department of the 
Interior. 

Actually, no one on the trawler 
had the slightest conception that this 
routine morning’s work might alter 
the future of major segments of the 
nation’s fishing industry, build new 
seaports, create new millions of 
wealth and bring a new delicacy to 
the tables of America. This was just 
a normal tow, a gathering of marine 
organisms for scientific study. But 
down on the ocean floor, the Silver 
Bay's dredge was scooping up a 
hoard of treasure that would delight 
gourmets, ship builders and sup- 
pliers, men who wrest their livelihood 
from the sea, and all manner of men 
who benefit indirectly from their toil. 

When the Silver Bay’s dredge was 
dumped on the deck, probably more 


than 95% of its content would not 
have caused a raised eyebrow among 
the Icthyologists and the Bureau of 
Fisheries men aboard. What aroused 
immediate interest was the presence 
of many Calico Scallops (the name 
coincides with the coloration of its 
shell), scattered throughout _ the 
bushels of marine life and dead 
shell. 

The Silver Bay’s find during these 
routine exploratory operations re- 
sulted in a further exploratory cruise 
in April and May. This further 
exploration showed that the scallops 
existed in an area covering over 1200 
square miles, making it the largest 
known scallop bed in the entire 
world. It is bounded on the north 
by Daytona Beach, on the south by 
Fort Pierce, on the east by the 50 
fathom depth curve and on the west 
by the 10 fathom depth curve. 

Formerly the greatest known sea 
scallop grounds were found between 
the 20 and 50 fathom curves on 
Georges Bank, New Bedford, Massa- 
chusetts. The great potential value 
of this tremendous new bed off Flor- 
ida’s beaches, may readily be deter- 
mined from the following informa- 
tion given by the United States 
Department of Interior, Fish and 
and Wildlife Service, in reference to 
the existing fishery off the New Eng- 
land coast. “The sea scallop fishery 
is the most valuable of our North 
Atlantic offshore fisheries. During 
1955, total United States landings of 
sea scallops were valued at 114 
million dollars.” 

The eyes of the fishing industry 
from Maine to Key West are riveted 
on the Calico bonanza off our shores, 
and perhaps our nation’s fishing in- 
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Sebastian, a Few Miles South Below Cape Canaveral, 
Promises to Become an Important Center 
of the Scallop Industry. 


dustry is not alone in their interest, 
for this fishery is far enough offshore 
to be in international waters. 

Harvesting of the Calico Scallops 
does not present any problem. The 
type of scallop trawlers already in 
use in the New England sea scallop 
fishery will do an efficient job on the 
Florida Calico Scallop beds. Fur- 
ther, a regular shrimp trawler can 
be readily converted for scalloping 
at a cost of only a few hundred 
dollars. 

Processing is a horse of another 
color. There are problems to be 
solved but no one in the industry 
seems to consider them insurmount- 
able. To intelligently explain these 
problems, it seems apropos to de- 
scribe a scallop in its natural state. 
The scallop is a Mollusk with two 
shallow disc-shaped shells, somewhat 
similar to a Cherrystone or Quahog 
clam. Unlike a clam or an oyster it 
cannot close its shell tightly enough 
to retain water inside, therefore it 
dies very quickly after it is caught 
and spoils unless it is iced. In the 
New England fishery, the big sea 
scallops are shucked immediately 
when caught, then are iced down in 
the hold. 

The edible part of the scallop is 
the adductor muscle, with which the 
scallop rapidly opens and closes its 
shell in order to propel itself on the 
ocean floor. Fishermen call this ad- 
ductor muscle the eye or meat and 
the viscera is called the rim. Open- 
ing the big sea scallop, removing the 
viscera and cutting the meat from 
the shell is a relatively simple opera- 
tion. However, with the much small- 


er and more tender Calico, this is a 
slow expensive operation when fig- 
ured in terms of price per pound. 

The industry is seeking a solution 
to this problem and even now it may 
have been solved. An oyster opening 
machine currently in use has been 
tried on the Calico. It will open the 
shells at the rate of 150 bushels per 
hour, but it does not separate the 
viscera from the meat. If an effi- 
cient mechanical method can be de- 
vised for this operation, this tiny 
epicurean delicacy may become a 
major seafood. At the other extrem- 
ity, these tasty mollusks will still be 
available even though the cleaning 
operation must be done by hand; 
however, they will probably be con- 
siderably higher in price than the 
common sea scallop. 

The only other problem of conse- 
quence is the establishment of the 
necessary shore facilities for process- 
ing, packaging and marketing. Wide- 
spread interest in establishing these 
facilities is already taking shape, 
both by established New England 
firms and local capital that wants in 
on the ground floor of this new in- 
dustry. 

Up an down the central east coast 
of the state, there is a broad lagoon 
known as the Indian River. Between 
it and the Atlantic is an island, for 
the most part a few hundred feet to a 
mile wide, covered for the most part 
with tropical vegetation. East from 
the Island lie the reefs and beyond 
the scallop populated sand flats. It 
is on the western shore of the Indian 
River lagoon that the scallop pro- 
cessing plants must be built. 
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There are several inlets from the 
Atlantic ocean to the lagoon in the 
area of the scallop beds None of 
them are properly considered navi- 
gable except the Fort Pierce Inlet. 
However, this inlet is three hours 
run by trawler time from the best 
part of the scallop beds. Directly 
opposite from the south end of the 
heart of the bed is the old fishing 
town of Sebastian, population a little 
over 200. 

Sebastian holds the key that can 
unlock the untold riches of the scal- 
lop beds. It has a hard rock bottom 
inlet, just one hour’s run from the 
heart of the scallop beds. 

From Fort Pierce to Daytona, 
feverish activity is under way. Con- 
stituents of Congressman George 
Smathers and Representative Paul G. 
Rogers, recently made an appeal for 
inlet funds. Deepening of the Sebas- 
tian Inlet has been authorized by 
Army Engineers. 

A group of Sebastian residents 
have recognized the strategic im- 
portance of their proximity to the 
scallop grounds. They have formed 
a non-profit organization called the 
Sebastian Area Industrial Develop- 
ment League. Its purpose is to en- 
courage the construction of a three 
mile channel from Sebastian Inlet 
to the City of Sebastian, plus a suita- 
ble harbor, turning basin and _ pro- 
cessing and freezing plant facilities. 
The prime purpose of this project is 
to persuade the big northern scallop 
packers to bring their plants to the 
area. If they are successful, Sebas- 
tian may well become the Scallop 
Capital of the south. End 
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Legalized Gambling ...a Dead Duck 





Wirat will the principal issues be when the 1961 
Florida Legislature meets in April? How will Florida’s 
legislators act on these major issues? 

Determined to find answers to these questions for 
its readers, FLORIDA TREND queried leaders in both 
houses of the Legislature to learn what, in their opinion, a 
the big issues promise to be. The issues determined in 
this way were then incorporated in a 15-part question- 
naire which was sent out by mail to all members of the I 
House and Senate. The opportunity was given legisla- 
tors to add comments after each question. The percent- 
age of legislators responding to the survey (25 per cent) 
is high for such surveys. 

Listed below are the questions as they appeared on 
the survey form. The questions are followed by selected 
comments by the legislators, and the percentages of 
responses pro and con. 








Q Do you expect any tax increase to be 
voted by the 1961 Legislature? 


“I am very much in favor of providing the necessary 
revenue to meet the ever increasing demands of State 
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Government in our growing State and I don’t see how 
some of these needs can be met without additional 
taxation.” 
5 A A 7 
“| hope no new taxes will be required — careful 
scrutiny of requested’ appropriations and some re- 
organization of tax structure should do the job.” 
oA 7 7 
“No — present revenues should suffice if tightening 
processes are effected.” 


24.1% FOR 75.8% AGAINST 


Q In your opinion, will any reapportion- 
ment be accomplished? 


“I believe that we will have reapportionment this 


‘session if the larger counties will accept the fact that 
; — alone is not the criteria. Population could 


the principal factor, but area and geographical 


‘interest should be an important factor also.” 


A 7 7 
“Some form of reapportionment will be passed — it 
will be far from satisfactory to the populous areas of 
the state — probably very similar to that defeated last 
year.” 
g r 7 
“Chances are very slim that Legislature will be 
able to do anything that will be acceptable to the 
people. Believe partial solution available by taxpayers 
suit in the Florida supreme court.” 


78.6% FOR 21.4% AGAINST 


Q If any reapportionment is accomplished 
in the 1961 Legislature, do you think it will 
be by Constitutional Amendment? 
“Only way that Legislature will act is by submitting 
a proposed amendment. Have very serious doubt that 
proposal will be accepted by the electorate.” 


73.9% FOR 26.1% AGAINST 


Q Do you expect a teacher pay raise to be 
voted? 


“Yes, we must continue to upgrade teachers’ sal- 
aries to attract top students.” 
7 7 3 
“Raises may be granted based on some sort of merit 
plan. Believe across the board raise out of the question.” 
5 A 7 7 
“I am ‘for’ only if the teaching profession can offer 
a plan for rewarding better qualified teachers and 
eliminating undesirables.” 


84% FOR 16% AGAINST 


Q Is there any likelihood of extensive reform 
legislation having to do with the State Road 
Department? 


“Yes, I think Governor Bryant has a good idea of 
the auditing system of the State Road Department. The 
State Road Department in the past has been very 


careless in spending monies from various funds without 
effective auditing systems.” 
7 LA v 
“Malfunction of the present Road Department has 
been made to appear out of proportion. It has done a 
good job — no extensive reform needed.” 
7 7 7 
“Believe there should be a 14 man State Road Com- 
mission divided according to Congressional districts. 
Believe present districts too large to handle.” 
A y 7 
“We will surely take some action here.” 
7 7 5 A 
“Will change to staggered terms but it will take 
two sessions to effect full changes.” 
5 7 7 
“I hope the recent hearings of the road committee 
do not stampede the legislature into foolish and radical 
measures. 


77.8% FOR 22.2% AGAINST 


Q Do you see a strong prospect of tightened 
school segregation laws? 


“I hope so. Close schools or anything.” 
7 A 7 
“I am for any law which will strengthen those which 
we presently have, but I am opposed to drastic measures 
which will destroy those laws now on the books.” 
7 y A 


“I just don’t think it will be constitutional.” 
7 7 y 

“Useless to try!” 
7 7 7 


“The light of reality discloses that there is: nothing 
more to be done — may we profit by others’ mistakes!” 


24% FOR 76% AGAINST 


Q Is there likely to be a strong effort made 
to repeal Florida’s right to work law in view 
of the election of Sen. John Kennedy as 
President? 


“I don’t consider the President's election as any 
open invitation for repeal.” 
y 5 A y 
“Kennedy proposes an amendment to Taft-Hartley 
law to withdraw the rights of state to have right to 
work laws —if this law is done away with it will be 
by U.S. Congress — not by Florida Legislature.” 


0% FOR 100% AGAINST 


Q As a result of devastation by hurricane 
Donna, do you anticipate passage of legis- 
lation establishing strong uniform building 
codes? 


“No, frankly this appears to be a matter that can 
best ‘be handled by local governmental units rather 
than at the State level.” 

y 7 7 

“Long needed with particular emphasis on “high 
water” locations — Probably should be on county option 
basis however.” 


72% FOR 28% AGAINST 
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Q In your opinion, will the 1961 Legislature 
adopt legislature enabling local government 
units to set up planning and zoning author- 
ities? 

“Authority in most instances is already given for 
local governmental units to set up planning and zoning 
authorities, but if we can make laws existing stronger, 
I would favor same.” 

5 5 A 7 

“This is a local or area problem. Local legislation is 

sufficient for such purposes.” 


A . + A 
“Has a better chance in 1961 than it did in 1959.” 
88.5% FOR 11.5% AGAINST 


Q Do you forsee any extension of legalized 
gambling? 


“Carefully considered pari-mutuel gambling exten- 
sions are a revenue raising possibility.” 


7 7 7 
“I am not so opposed to gambling, but I feel it is 
possible to injure our present gambling by over- 
extension.” 
7 7 7 
“Not under Farris Bryant.” 


7 7 7 
“No — rather should place greater restraint upon it.” 
13.8% FOR 86.2% AGAINST 


Q Do you expect an increase in the maxi 
mum percentage that can be imposed on 
utilities as an excise tax in municipalities? 


“This might be needed to assist the cities in their 
tax plight.” 


7 7 v 
“The present 10% rate is high.” 


7 7 7 
“Cities need help — whether this method or some 
other, we'll have to wait and see.” 


15.8% FOR 84.2% AGAINST 


Q Do you expect this tax to be extended so 
that it can be levied by counties on residents 
outside municipal limits? 


“This needs to be done to relieve the need for in- 
creased ad valorem taxes.” 
7 7 7 
“No, there is a serious constitutional problem.” 
7 7 7 
“For, but it won't pass.” 


50% FOR 50% AGAINST 
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Legislators Favor Inventory Tax Reform... 





Q Do you forsee any decrease in the tax 
imposed on inventories? 


“This tax is inequitable and unevenly applied.” 
7 7 7 
“Not unless some other source is made available to 
the city and county.” 
tA 7 7 
“Only by constitutional amendment can inventories 
be assessed other than at a uniform and equal rate with 
other property. If constitution is changed then Legis. 
lature can re-classify and tax at different rate.” 
7 7 7 
“Not unless there is an abolition of all personal 
property (tangibles only) tax.” 
7 7 7 
“As a member of the committee directly concerned 
with this problem and in fact drafting the proposal 
bill — yes.” 


72.7% FOR 27.3% AGAINST 


Q Do you expect a rigid state uniform tax 
assessing law or commission to be voted? 


“I would favor some means by which assessments 
and taxes are made more uniform in the state, but I 
know of no plan that has yet been offered which would 
be acceptable.” 

7 7 7 

“Absolutely not but an advisory commission and 

a ‘just evaluation’ law has a good chance.” 


7 7 7 
“Efforts will be made to remedy the different ‘yard- 
sticks’ used in the 67 counties. It will be tough and 
probably any legislation will be too watered down to 
be effective.” 


7 7 7 
“Yes, similar to the bill vetoed by Gov. Collins 
last session.” 


60.9% FOR 39.1% AGAINST 


Q Are you in favor of expanding the Florida 
Development Commission’s ad budget to 
promote more tourism? 


“Within limits—I believe Florida should give 
equal effort to promoting industry as well as helping 
agriculture.” 


7 7 7 
“Believe this is best handled by the state and local 
chambers of commerce.” 
5 A 7 7 
“They waste too much of the taxpayers’ monies now, 
tourism doesn’t do the timber man any good.” 
7 7 A 
“For 50% increase.” 


72% FOR 28% AGAINST 
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A noted advertising executive once said: 


“The real test of a publication’s influence 
and effectiveness is its readership vitality.” 


FLORIDA TREND matches the vitality of its dynamic 
audience with the freshness, pertinency, and imaginative- 
ness of its pages. 


Why not share the spark that ignites the vitality of our 
influential readers. Advertise in FLORIDA TREND and 
enjoy the effectiveness of eager readers who 
have the authority to do just about anything 
you might want them to do. 


Ask for a copy of FLORIDA TREND’s “Buying 
Influence and Readership Evaluation Survey.” 
Write to Post Office Box 150, Tampa, Florida. 
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PLANNING: 


Maidnesterner Sparks 





New Aggressive Spirit of Business Leaders 
Brings Manufacturing to Haines City 


i City until recently was 
in the doldrums for a generation. 
A city of 8,000 tucked in northeasi 
Polk County less than an hour’s drive 
from Orlando, it was off the beaten 
path. Even tourists by-passed it. Its 
economy, centered around citrus 
growing and packing, provided sea- 
sonal employment for most of its 
citizens. Though a few Haines Cit- 
ians commuted to jobs in Lakeland 
or Winter Haven or even Orlando, 
a serious freeze meant disaster to 
the area. More diversified industries 
and more jobs were needed. But 
for years no one cared enough to do 
anything about it. 

Then, about five years ago, local 
businessmen decided they would do 
something about it. The first step 
was to build a stronger chamber of 
commerce. Woodrow Todd, former 
army governmental affairs officer, 
was brought in as chamber manager. 

Todd saw his first job as one 
of encouraging community leaders 
mentally to look up from the ground, 
to adopt new and more ambitious 
ways of thinking. After 25 years of 
inactivity, they had to acquire the 
energy and ambition to make big 
plans and carry them through to 
success. 


Businessmen Take Action 


A new chamber building was put 
up. Chamber leaders began to talk 
with northern businessmen looking 
for new plant sites. They observed 
the success neighboring communi- 
ties were having with new industry. 
They saw how practical it would be 
to go after new plants themselves. 
An effort in this direction, spear- 
headed by insurance man Clifford 
Swain and sporting goods merchant 
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David Rogers III, took form. 

They conferred with Milton Folds, 
supervisor of the Community Devel- 
opment Section of the Florida 
Development Commission. He ac- 
quainted them with Title V, Section 
502 of the Small Business Invest- 
ment Act. 


S.B.A. Helps 


Section 502 (which expires June 
30, 1961, unless extended by Con- 
gress) provides that the Small Busi- 
ness Administration can make se- 
cured loans to local development 
companies to assist an identifiable 
small business concern when use of 
such funds is for a sound business 
purpose. The loans can be used for 
the acquisition of land, or for plant 
construction, conversion, or expan- 
sion. The maximum amount of such 
loans is $250,000, and the develop- 
ment company is required to parti- 
cipate to the extent of 20 per cent 
or more. Loans are for a maximum 
term of ten years, and the interest 
rate is 54% per cent. As with all SBA 


loans, it must be shown that financial 
assistance is not available elsewhere, 

Plans were made to organize an 
industrial development corporation 
in Haines City. Its stock would be 
subscribed by local people. Unlike 
earlier, nonprofit industrial corpora- 
tions organized in some other cities, 
this one, in order to qualify for SBA 
assistance, would be set up to return 
a profit to its shareholders. Primarily 
its function would be to purchase 
prime parcels of land likely to be 
attractive to industry later on. The 
parcels would be held until needed 
by in-migrating plants, and sold to 
them at a reasonable profit. This 
would also prevent land speculation 
and jacked-up prices at the expense 
of future plants. 


Nilsen Builds First Plant 


Meanwhile, last winter P. J. Nil- 
sen, a mild mannered, middle aged 
electronics manufacturer from Addi- 
son, Illinois, was vacationing in Flor- 
ida as was his habit every winter. 
He reached the conclusion he want- 


P. J. Nilsen, Addison, Illinois industrialist, liked Haines City, is 
building a branch of his Nilsen Manufacturing Company there. 
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_,,5.B.A. Helps Local Development Corporation 


ed to spend more time in Florida. 
His Nilsen Manufacturing Company 
in Addison was successful and grow- 
ing, needed expanded facilities, so 
he decided to put a branch plant in 
Florida. 


Chose Haines City 


He wrote the Florida Develop- 
ment Commission about. his decision. 
He explained that he wanted a plant 
location somewhere in central Flor- 
ida, neither north of Sanford nor 
south of Sarasota. 

The Commission’s Industry Devel- 
opment Department picked out a 
dozen possible sites and sent him 
information about them. Finally, 
they escorted him around on a per- 
sonal tour. Haines City was not on 
the itenerary. When Nilsen showed 
no enthusiasm for any of the com- 
munities on the list, more or less as 
an afterthought he was shown 
Haines City. Immediately he de- 
cided to put his plant here. “I liked 
the friendly spirit of thé Chamber 
of Commerce Industrial Committee,” 
he explains. This was last April. 


Saw Disadvantages 


Nilsen did not go in blindly. He 
immediately saw Haines City’s dis- 
advantages for industry. The chief 
disadvantage was its lack of supplier 
industries. He decided he could live 
with this disadvantage because 
Lakeland and Orlando—even Tampa 
—were not too far away. Transpor- 
tation was not ideal, but Haines 
City was on north-south U.S. High- 
way 27, and east-west Interstate 4 
would pass only a few miles north 
when it opened in 1962. The Atlan- 
tic Coastline Railroad served Haines 
City. 

Best industrial land was a former 
city airport fronting U.S. 27, and 
Nilsen bought 21.5 acres there. He 
set up a_ separate corporation 
(named the Rualto Corporation for 
his three children, Ruth, Al and 
Tom) the stock of which was owned 
by his children. The Rualto Corpo- 
ration bought the land and leased it 
to the Nilsen Manufacturing Com- 


pany. “I wanted my children to 
benefit in the transaction,” says 
Nilsen, 


Soon after Nilsen bought the land, 
he persuaded the Calco Corporation, 
also of Addison, to build a plant 
next to his. It will manufacture pre- 
cision oil field equipment. 

This gave Nilsen the idea of at- 
tracting still other industries to the 
area. “Developing an_ industrial 
park would give me a chance to do 
some non-confining work recruiting 
new plants,” says Nilsen, who wants 
to spend less time in his office. 


Rualto Expands 


Last November, the Rualto Cor- 
poration extended its holdings at the 
airport industrial site by purchase 
of an additional 21% acres from the 
city for $12,738. The price admit- 
tedly was low. But there was » 
reverter clause in the sale. The land 
can be purchased back by the city 
in five years for the same price if, 
during that time, industries (in addi- 
tion to the Nilsen and Calco plants ) 
employing at least 250 have not been 
brought in. 


Development Corporation 


Last December, the Northeast 
Polk County Industrial Development 
Corporation was launched. Ten 
thousand shares of stock at $10 each 
were offered to the public. One of 
the new corporation’s first acts was 
to secure 32 acres of land at the oJd 
airport adjacent to the Rualto parcel. 

The prospectus states that the 
purpose of the corporation is: “to 
aid, assist and promote the develop- 
ment and expansion of business con- 
cerns and opportunities (particu- 
larly of and for small business 
concerns ) in the area... by making 
plant and other facilities available 
to all such concerns through lease, 
or other means....” 

The Nilsen Manufacturing Com- 
pany plant was completed in Janu- 
ary. It is now busy turning out 
“Variogon” transducers (radar com- 
ponents ) and stainless steel whipped 
cream dispensers which use nitrous 
oxide gas. Nilsen’s patent is the only 
one approved by the U.S. Public 
Health Service, because of its sani- 
tary features, for use in dairies. 

The Calco plant will open soon. 

End 
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STRONG 


‘Strong, extra long fibers make 
|Kimberly Ledger tough enough 
‘to take it! This genuinely water- 
marked No. 1 ledger stands 
'straight in a file, yet is flexible 
enough for use in office machines. 
Takes typing and writing, can be 
‘erased, prints by all processes, 
can be bound by sewing, ring post 


or wire stitching. In white and 


two colors. 
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Biggest problem of Outdoor 
Advertising is finding suit. 
able location. 


One of Florida’s Fastest Growing Industries Combats 
Periodic Campaigns to Do Away with Billboards 


: on Florida’s highways, 
residents and visitors alike cannot 
help but be aware of an approach 
to selling which is enjoying a record 
growth in a state well suited to this 
mass medium. 

Outdoor advertising has been pro- 
vided with a phenomenal audience 
increase in Florida during the past 
decade. Increased tourist travel and 
the general growth of population 
and business has enabled advertisers 
utilizing 24-sheet poster panels, 
painted bulletins, spectaculars and 
junior-sized billboards to reach what 
is probably the largest captive audi- 
ence of any advertising vehicle. 

“Lets face it,” declared one Florida 
outdoor plant operator, “Outdoor 
advertising is the only medium to 
sell the outdoor masses. Radio can 
do it to some extent, but you have to 
turn on a radio...and you don't 
have to turn on a billboard.” 

The growth of Florida has lured 
more national advertising to its 
shores than ever before in its history 
and outdoor advertising is getting a 
lion’s share of the new business. 


A Growing Market 


Metropolitan Miami, for instance, 
is currently America’s 44th ranked 
outdoor advertising market. Greater 
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Orlando area, whose population bal- 
looned from 141,000 in 1950 to 341,- 
000 in 1960, for the first time now 
ranks in the country’s top 100 sales 
markets—the markets most frequent- 
ly purchased national advertising 
agencies. 

The Zimmer Poster Service’s Or- 
lando plant reports its gross sales 
have “tripled during the past eight 
years.” The Webster Outdoor Ad- 
vertising Company in South Florida 
started practically from scratch 17 
years ago and today spends $192,000 
a year just on maintenance of its 
painted bulletin boards. The Pepy 
Advertising Company of Miami, with 
junior-sized poster panels (10 x 4 
feet, as opposed to standard 24-sheet 
panels which are 12 x 25 feet) last 
year branched into Tampa. The 
Barbour Outdoor Advertising Com- 
pany, which began only three years 
ago with painted bulletins in down- 
town Orlando, now serves seven 
Central Florida counties. 


Zimmer Company 


Jack Zimmer, a member of one of 
America’s foremost outdoor adver- 
tising families, says, “This medium in 
Florida will continue to grow along 
with Florida.” The Zimmer family, 
which once controlled one of the 


nation’s biggest 24-sheet poster en- 
terprises, recognized the commercial 
potential of the Florida market early 
in the fifties. 

Concentrating efforts in this state, 
Jack Zimmer personally assumed 
management of the Orlando-Day- 
tona Beach plant which today covers 
eight counties—Orange, Lake, Vol- 
usia, Seminole, Putnam, Flagler, 
Osceola and St. Johns. His brother, 
Robert Zimmer, took charge of the 
South Florida division which covers 
Broward, Palm Beach, Martin, St. 
Lucie, Brevard and Indian River 
Counties. These two plants cur- 
rently include more than 1,500 poster 
panels—and are still growing. 


Problem Finding Space 


But even the road to success on 
which Florida’s outdoor advertising 
operators are traveling is paved with 
problems. “One of the biggest,” 
reports Jack Zimmer, “is finding suit- 
able locations for panels. This prob- 
lem is particularly acute in Florida 
because of the extensive new build- 
ing and developing of areas.” 

A Tampa outdoor advertising 
service has increased its gross sales 
seven times in the past decade but 


claims it is not -without mounting 


problems. Operating expenses are 
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constantly on the increase as is the 
cost of leases on land and buildings. 
Because Of Florida’s urbanization 
trend, leading to the complexities of 
zoning laws and the rise in commer- 
cial building, space for signs is at a 
premium and fast property turnover 
zooms overhead expense upward. 

The operator of one junior-sized 
poster plant which advertises only 
local businesses, remarked that “we 
don’t have any trouble renting our 
space—it’s finding space to rent that’s 
tough.” 

Outdoor advertising companies 
lease space for their billboards from 
the property owners or else buy the 
property outright. The rent that 
companies pay depends, for the most 
part, on the amount of vehicular or 
pedestrian traffic exposed to the loca- 
tion. This is determined by the Traf- 
fic Audit Bureau, an independent 
statistical organization that audits 
figures on the circulation and posi- 
tion value of individual panels in 
given markets. 


Zealous Opponents 


Another bottleneck for outdoor 
advertising businesses are zealous 
opponents of billboards who charge 
that they detract from the Florida 
scenery. Most outdoor advertising 
operators agree that unprofessional, 
amateur signs improperly erected 
along roadsides are eyesores. But 
many Florida companies are mem- 
bers of the Outdoor Advertising 
Association of America and the Na- 
tional Advertising Bureau. These are 
national trade associations that re- 
quire strict obedience to regulations 
in standardized size, design and 
methods of construction and general 
appearance. The bureau inspects 
plants four times a year. 

To combat critics of billboards, 
the industry is strictly working to 
police itself. Outdoor advertising 
firms are beautifying their boards 
and sites as a matter of professional 
and civic pride. In addition, they 
have gone in for donating board 
space for charitable drives and civic 
projects. 


Locations Beautified 


The Zimmer plant in Orlando, for 
example, annually spends more than 
$60,000 just for maintenance of 
panels and landscape. Twice a year, 
grass and shrubs on all Zimmer panel 
locations are mowed and trimmed to 
enhance the appearance of the over- 
all setting. 

In one industrial area on U.S. 
Highway 441 in Orlando, Zimmer 
renovated the entire sections on two 
strategic corner blocks by removing 


trees, stumps, trimming bushes and 
hedges and clearing away debris and 
trash—all at his own expense. Today, 
it’s beautifully landscaped, much to 
the joy of city officials and neighbor- 
ing residents, and decidedly im- 
proved by putting the vacant land to 
better use. 

A new addition to the Zimmer 
plant is the current conversion from 
the standard green trim on poster 
panels to a new modern grey trim 
known as Loewy trim. The cost of 
this changeover (Loewy trim costs 
twice as much as regular metal) will 
run into many thousands of dollars 
before it’s finished. “But it’s the 
newest, most modern improvement 
available,” Zimmer says. “It is 
extremely attractive, easier on the 
eye, and a marvelous improvement 
to the landscape.” 

Construction of all poster panels 
in Florida cities is done on a precise, 
regulated manner and in strict accord 
with local zoning and building codes. 
“We never build panels in a non- 
commercial, residential, public park 
area, historical monument or shrine 
area,” explains Zimmer. “And, equal- 
ly important, we do not erect more 
than two panels which face the same 
direction on one location.” 

In Miami, W.C. Webster of the 
Webster Company has transformed 


many areas into picturesque adver- 
tising locations by building painted 
bulletins that are decorated with 
flood lights and sprinkler systems. 
Many are landscaped with fountains 
and garden benches. 

Donnelly Advertising Company, 
also in Miami, has added such embel- 
lishments to its 24-sheet poster panels 
as a wide dimension white trim bor- 
der to neatly set off the advertising - 
designs. Shands Advertising Com- 
pany in north Florida uses a solid 
aluminum trim frame on its 24-sheet 
panels. 

The Barbour plant also uses the 
Loewy trim on all of its painted 
displays. “We use all steel, pre- 
fabricated bulletins of standard size,” 
says Don Barbour. “We feel this 
gives our advertisers a superior 
showing for their product and an 
all-around better looking bulletin.” 

Jack Zimmer, who's spent a life- 
time in outdoor advertising in many 
areas of America, sees all signs of 
continuing prosperity for the indus- 
try in Florida. “Even television 
spending doesn’t hurt us,” he said. 
“Advertisers don’t take any money 
from outdoor media to spend in 
television ...they just spend more in 
advertising, which results in more 
business and an expanding econ- 
omy.” End 
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Something Happens 
st 
: ¢ 


A concentrating mind IS in- 
fluenced by all _— stimuli 
through the senses. 

So, whether you have Muzak* 
or not, the minds of your em- 
ployees are receiving a men- 
tal impact through their ears. 
What better way of control- 
ling the problem than the 
proven work program Music- 
By Muzak? 

The music made NOT to be 
listened too. 





*MUZAK—Reg. USS. Pat. Off. 
J Music 
Serice Juc. 
219 S. Packwood — Tampa 








PRESS CLIPPINGS 
A MEASURE OF 
PUBLIC OPINION 





Press Clippings are a valuable aid 
to sales and public relations. 


Clippings pin-point the news of 
your field . . . . provide sales leads 
and product information .. - . act 
as a check on your public relations 
program .... watch your competi- 
tor and his advertising. 


Send for brochure and details to 
Florida’s only press clipping bureau. 








FLORIDA CLIPPING 
SERVICE 


P. O. Box 10278, Tampa 9, Fla. 
8-3536 Phones 8-3843 
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FLORIDA 


OSeG=UPS 


SIDELIGHTS — TRENDS — OPINIONS 


Lobbyists will soon start drifting in to Talla- 
hassee...an t*"s a good thing for orida business- 
men that they will be there. Because while lobbyists, 
or special interest groups, are looking after their 
own, they historically save un-represented business 
interests millions of dollars by Eitiing unsound 
legislation. With few exceptions Florida lobbyists 
are astute men of integrity...they have to be or they 
can never return the second time. Legislators prob- 
ably get more sound help from the few lobbyists on 
hand than they do from all the disorganized business 
components in the rest of the state. But lobbying 
is still widely misunderstood, mainly because most 

roups and organizations who use lobbyists have been 
ussyfooted — the way they schanutedes the need. 
Said one utility lobbyist last month, "A few years 
ago when I was lobbyist for the company they didn't 
even want me to let the other employees know what I 
was doing. But now, I'm happy to say, we don't try 

to keep it a secret." Florida ce ar and groups 
could spend a little effort acknowledging and po 
ing the vital and responsible job their lobbyists do 
-.-and perhaps greatly change the wide misconception. 


Wendell Jarrard, state development head, seems 
destined to be . Farris Bryant's top appointment 
headache in the months just aheed The Pensacola 
auto dealer cleaned house among commission employees 
and was not too discreet in handling the job. While 
Jarrard may be only trying to do a job for Bryant, he 
has succeeded in getting a quite poor press in impor- 
tant quarters. 

Whole reshuffling situation points a question 
about the Development Commission. Who ancora work 
for the Commission, anyway? Civil service person- 
nel? hired outside talent? home folks? professionals? 
Management of the Development Commission is a dif- 
ferent breed of animal than watching after vehicles, 
beverages, and horseracing...it's a job calling for 
the very best promotion talent and experience to be 
had...proven talent. It's a certainty that over the 
years some Florida governors really were not quali- 
fied to chart the course of this agency. Bryant ap- 
pears to have some fresh ideas of how to make the 
Commission a better tool for Florida's economy... 
but when the Legislature sees the bill for it, there 
is sure to be opposition, particularly with the un- 
pleasantness associated with the Jarrard purge... 
which seems to point out that the Development Commis- 
sion deserves to be less of a political football. 


The Commission membership itself has always been 
dominated by successiul Floriia businessmen ahs 
nevertheless, lack promotion and advertising exper tence 
«+-which would not necessarily hamper things strong, 
experienced professional leadership were in the saddle, 
It is obvious that Wendell Jarrard intends to be dy- 
namic in his job...it is also obvious that he knows 
very little about national media and advertising, but 
he probably knows as much as the other Commissioners. 
Florida needs the aid of capable businessmen on the 
Commission, but the need for more depth of profession- 
alism seems obvious, 















































Personal’ 
Property 
Tax 


Danger of Full Assessment 


Scares Away New Corporations 


“The Greatest Single Objection 
large corporations have to put- 
ting plants in Florida is the tang- 
ible personal property tax,” Nel- 
son Burt, president of Miami's 
Keyes Industrial Development 
Company, said recently.” “This 
tax has kept a number of desir- 
able plants out of Florida in 
recent years.” 

Because Florida is best suited 
to scientific, precision manufac- 
tures which are not penalized by 
high cost transportation, but 
which can benefit from Florida's 
ability to attract outstanding 
personnel, the personal property 
tax as written is especially harm- 
ful. “There are many small elec- 
tronic plants in Florida where 
testing equipment which can fit 
on laboratory tables costs hun- 
dreds of thousands of dollars,” 
said Burt. “If this equipment 
were assessed at full cash value 
as required by law, the plants 
would have to close their doors 
tomorrow. Remember, the tax 
rate is the same on personal 
property as on real property.” 


Full Assessment Fatal 


Burt gave as an example an 
electronics plant occupying 10,- 
000 square feet of space under 
one roof. “The land and building 
might be assessed at $50,000. 
At a tax rate of 40 mills, the total 
tax would be $2,000. The manu- 
facturer can afford this. But the 
same plant could easily contain 
$500,000 to $1 million of highly 
scientific equipment which, if 
assessed at full value as required 
by the letter of the law, would 
be taxed at $20,000 to $40,000. 
The small manufacturer could 
not afford it. He’d have to move 
out.” 


Burt observed that small, local 
companies, whose presidents are 
usually active in local civic and 
political affairs can successfully 
dicker with county tax assessors 
and be pretty sure of getting a 
fair assessment. “Local people 
can live with the politicians,” he 
said. “But large corporations, 
who may be listed on the New 
York Stock Exchange, cannot 
afford to do this. They cannot 
afford to risk a scandal. What 
they require is equitable tax 
treatment guaranteed by law.” 


Substitute Tax Needed 


Burt explained that objections 
are to the way the tax is written, 
not to the way it is administered. 
“The law requires 100 per cent 
assessments on all machinery, 
equipment and inventories,” he 
said. “Though most Floridians 
don’t realize what this means 
because in practice assessments 
are much lower, site selection 
teams sent out by large compan- 
ies do realize what it means. In 
too many instances, it means 
that Florida sites are not ap- 
proved.” 

What is the solution? The best 
solution, according to Burt, 
would be to find a substitute tax. 
“But if agreement can't be 
reached on a substitute tax, the 
least we can do is change the 
law to assess personal property 
at less than 100 per cent of value. 
State-wide, taxes are not being 
collected on more than five per 
cent of the value of all tangible 
personal property now. If the 
law were changed to read 10 per 
cent of value, the counties would 
not cut out a dime of revenues. 
And more ‘name’ plants would 
come to Florida.” 





BIG REASON 


why Industry likes 


Northwest Florida 


A rapidly expanding market, an 
abundant supply of fresh water, lower 
building costs...and the near perfect 
year ‘round climate—all have contributed 
to this area’s swift industrial rise. Florida 
is a magic name, too, to job seekers—the 
kind of workers that industry wants and 
needs. 





Come on down and see for yourself. Or, 
write us for trustworthy information about 
opportunities for YOUR business in sunny 
Northwest Florida. Address P. 0. Box 
1151, Pensacola, Florida. 


GuLF Power COMPANY 


You and your employees are | 

| just minutes away from white || 

3% ||| sandy Gulf beaches and won- i} 
| derful fishing waters like this \ 


. « « anywhere in Northwest 
Florida. H} 


























eee finest facility in Florida! 
14 by 3’ by 4% kettle 


Anything from 26-foot beams 
to nuts and bolts. 
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SOUTHEASTERN 
GALVANIZING 


. CORP. « 
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Phone Tampa 4-5865 


Highway 574 & Faulkenburg Road 
Mail: Box 92, Mango, Florida 
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Finance 








Orlando Bank Deposits Lead 


All Southeastern Areas in Growth 


as BANK DEPOSITS in the Tampa- 
St. Petersburg, Orlando, Miami and 
West Palm Beach areas have tripled 
in the period since 1949, the Atlanta 
field office of the U.S. Department 
of Commerce has reported. 

Total deposits in the Tampa-St. 
Petersburg area were in the “spec- 
tacular gain” category, moving from 
16th to ninth place among the 64 
southern metropolitan areas. Miami 
was in sixth place behind Dallas, 
Washington, Houston, Baltimore and 
Atlanta. Orlando was in 27th place, 
West Palm Beach in 35th. 

The department said Orlando led 
all other areas in the South in rate 
of gain during the ll-year period 
with 304 per cent. 


a= MISSISSIPPI INDUSTRIALIST 
R. E. Dumas Milner has purchased 
the Abraham Anthony Chevrolet 
Company, one of Miami's largest 
automobile dealerships. 

Milner, 44-year-old mulitmillion- 
aire, heads a varied industrial empire 
which includes automobile dealer- 
ships, hotels, office buildings, pine 
oil production, life insurance, real 
estate, a radio station and a daily 
newspaper, the Jackson (Miss.) State 
Times. 

Several years ago Milner bought 
Treasure Cay, an island in the Ba- 
hamas, and is now developing it as 
a playground for the wealthy. Last 
year, Milner bought most of the 
Ryder System’s auto rental business. 


ee EASTERN AIR LINES has an- 
nounced that it will lease ten Boeing 
720 jets from the Prudential Life 
Insurance Company of America. 


Delivery is expected by the end of 
this year. The deal will help solve 
for Eastern one of the knottiest prob- 
lems of the jet age: the financing of 
costly aircraft. 

The jets will cost Prudential more 
than $47 million. Twenty spare 
engines will come with the aircraft. 


a= SEABOARD AIR LINE Railroad 
Company's net income in 1960 was 
$15,012,742, equal to $3.10 a com- 
mon share. This was down from the 
company’s net of $17,032,672 in 1959, 
when per share earnings were equal 
to $3.52 a common share. 

Total revenues in 1960 were $157,- 
505,412, down 2.4 per cent from 
$161,440,939 in 1959. Freight reve- 
nues in 1960 were down 3.9 per cent 
from the previous year to $130,277,- 
378. However, passenger revenues 
rose 8.5 per cent over 1959 to $1,090,- 
544. 
as WINN-DIXIE STORES, INC., of 
Jacksonville announced net earnings 
for the 28-week period ending Janu- 
ary 7, 1961 of $8,522,915, equal to 
67 cents per common share outstand- 
ing. Earnings for the same period 
last year were $8,039,424, equal to 
64 cents per common share. Total 
sales for the recent period were 
$398,570,173, up 4.63 per cent from 
year-ago sales of $380,928,622. 

The company opened 27 newly 
constructed supermarkets and closed 
11 obsolete stores during the period. 
At January 7, 1961, 42 stores were 
in various stages of development and 
24 of these are scheduled to be in 
operation by the end of the current 
fiscal year. 
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ee REALSITE, INC.,  Broward- 
based real estate development firm, 
together with its wholly owned sub. 
sidiaries, earned a consolidated total 
income of $2,091,605 in the five 
months period ending September 
30, 1960. This compares with $324. 
699 in the corresponding months of 
1959. 

Net profit after taxes was $125,275, 
equal to 18% cents a share of the 
average 677,842 shares outstanding 
during the period. This compared 
with a net profit of $40,897 or ll 
cents a share, calculated on 363,500 
shares outstanding September 30, 
1959. 

Active on the Florida scene since 
1958, the firm is developing residen- 
tial communities at Realsite Estates, 
near Carol City in Dade County, 
and Fort Lauderdale Lakes, Broward 
County. 


aa MONSANTO CHEMICAL COM. 
PANY shareowners have approved 
a proposal to acquire the interest of 
American Viscose Corporation in the 
Chemstrand Corporation. Chem- 
strand was formed in 1949 as a joint 
venture by Monsanto and Viscose. 
Chemstrand now becomes a wholly 
owned subsidiary of Monsanto. 


eeEAGLE, INC., Miami stevedoring 
firm that went public in December, 
has offered 200,000 shares of stock 
at 70 cents a share to finance an 
expansion program. It plans to enter 
the scrap metal business and_pur- 
chase a cargo ship to be operated in 
the Caribbean. 

About $37,000 of the funds it re- 
ceives will be used to acquire an 
inventory of scrap, $70,000 will be 
used to purchase a cargo ship, and 
$9,000 to pay off a debt. 


ss ARNOLD ALTEX ALUMINUM 
Company suffered a net loss of $971,- 
373 for the fiscal year ending October 
31, according to its annual report. 
This compares with a loss of $88,183 
for the previous fiscal year. Sales 
dropped to $8,177,513 from $10,866,- 
606 


The Miami based, publicly held 
company makes aluminum products 
for the building industry. President 
Morris B. Morris said the 1960 loss 
reflects “the national slowdown in 
construction activity which has di- 
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rectly affected every business allied | 
with the building trades.” ” 


ssNATIONAL AIRLINES, ec. 


- has offered to sell its 400,000 shares | 


of Pan American World Airways, | 
Inc. stock to Pan-Am at $19.37% a| 
share, according to Alexander Hardy, | 
National Airlines senior vice presi- | 
dent. 
If Pan-Am declines the offer, | 
National Airlines would then place | 
the stock with an underwriter for | 
eventual sale to the public, Hardy | 
said. 

The Airlines own 400,000 shares | 
of each other’s stock, exchanged two | 
years ago as part of a reciprocal jet | 
aircraft lease agreement. Last year | 
the CAB ordered the carriers to) 
dispose of their respective holdings, | 
either by returning the stock or sell- | 
ing the stock in a manner approved | 
by the CAB. 

Pan Am stock is listed on the New | 
York Stock Exchange. It has ranged | 
between a high of 23% and a low of | 
16 3/8 in the past year, was recently | 
trading at 20%. 
ss MIAMI SHIPBUILDING COM- | 
PANY has filed a bankruptcy peti- | 
tion in federal court at Miami declar- | 
ing assets of $1,277,688 and debts of | 
$590,315. It reported bank deposits | 
of $6,480. Assets include real estate | 
valued at $967,500 and. machinery | 
valued at $208,689. 

The firm, in business since 1929, | 
turned out 350 Navy crash boats | 
during World War Two and won’! 
five Navy “E” awards. 


sa THE LARGEST SINGLE MORT- 
GAGE ever insured by the FHA in 
Florida has been provided by Jack- 
sonville’s Stockton, Whatley, Davin 
and Company. The FHA insured | 
the mortgage under its section 207, | 
pertaining to high-rise, multiple-| 
dwelling, rental structures. 

The mortgage is for the $85 mil- 
lion, 14-story oceanfront Harbour 
House apartment building in Bal 
Harbour, north of Miami Beach, on | 
which work began in February. The | 
mortgage is for 39 years at 5% per 
cent. | 


| 
| 
| 





#s SOROBAN ENGINEERING, | 
INC., Melbourne electronics oe, | 
earned a net profit of $204,358 on | 
sales of $2,051,464 in the fiscal year | 
ending September 30, 1960. This | 
compared with a net of $132,961 on | 
sales of $1,215,875 the previous fiscal | 
year. 

Soroban manufactures tape per- | 
forators and electronic computers 
and components. | 


Confirming our faith in 
St. Petersburgs Future 


HERTZ. IS HERE... 


WITH A NEW TRUCK LEASE 
OFFICE TO SERVE YOU BETTER! 











Hertz can provide you with complete truck leasing 
service. Here’s how we can help you: We can free 
the capital you’ve got tied up in trucks, end your 
truck bookkeeping problems, stop your downtime 
and idle-truck waste. We can keep your deliveries 
on time at all times with modern Chevrolet, GMC 
or other rugged trucks. Just to talk about it— 


nothing more—give us a call. 


Orlando, 103 South Orange Blossom Trail 
Miami, 4301 N.W. 27th Ave. 


Tampa, 101 South 12th St. 
> 3716 East Broadway 


Jacksonville, 1370 West State St. 


Now Open, An Additional etilleced. by te 


Truck Lease & Rental Service Facility 
St. Petersburg fal E R 4 


445—16th Street South Truck lease service 





Phone 7-7131 
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WANT 


More New Florida 


BUSINESS? 


Then Check These 
Two Vital Reports... 
































NEW FLORIDA 
CORPORATION REPORTS 


1. Corporation name. 

2. The company’s worth. 

3. Where they intend to 
operate. 

4. Product or service to be 
made or offered. 

5. Authorized stock and value. 

6. Names, holdings, and 
locations. 

. Filing date. 


CoN 


. Name of filing Attorney 
and his mailing address. 


NEW FLORIDA 
RETAIL BUSINESS REPORTS 
1. Name and address of new 
company. 

2. Owner’s name. 

3. What the company plans to 
sell or do. 

4. Date of going into business. 


YOU CAN USE THIS com- 
plete and advance information 
to great advantage. Write 
or call us today. FLORIDA 
TREND, phone 8-1885 - 1306 
Grand Central, Tampa, Fla. 
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as RIDDLE AIRLINES is engaged 
in a concentrated “Operation Break- 
Even.” 

The Miami-based freight carrier 
is hoping that operations this year 
will pick the often-troubled airline 
out of the red. According to Robert 
Hewitt, who became president of 
Riddle about 18 months ago, the 


airline figures to reach the break- 


even point sometime this summer, 
and hopes to achieve a volume of 
between $30 million and $35 million 
during the next year. More than 60 
per cent of the business is expected 
to be on government contracts. 

Riddle has continued to pile up 
substantial losses during the past six 
months, Hewitt admits, but he feels 
the future looks rosier. 





EARNINGS OF INTEREST TO FLORIDA 


COMPANY PERIOD 

Air Products, Inc. Quar. Dec. 31 
Atlantic Coast Line R.R. fYear Dec. 31 
Cockshutt Farm Equipment Year Oct. 31 
Delta Air Lines 6 mos. Dec. 31 
Heyden Newport Chemical fQuar. Dec. 31 
Heyden Newport Chemical fYear Dec. 31 
Radiation, Inc. 16 wks. Dec. 16 
Seaboard Air Lines R.R. fYear Dec. 31 
Southern Co. fYear Dec. 31 
Southern Realty & Utils Year Sept. 30 
St. Regis Paper fYear Dec. 31 
Superior Window Quar. Nov. 30 
Tampa Electric Co. fYear Dec. 31 
United States Sugar Year Oct. 31 


Virginia-Carolina Chemical 


6 mos. Dec. 31 
Winn-Dixie Stores 


28 wks. Jan. 7 


NET INCOME PER COM. SH. 
1960 1959 1960 1959 
677,661 189,818 .50 14 
10,576,000 12,099,000 4.02 4.60 
11,299,646 j1,813,164 1.18 1.67 
k1,315,000 k1,035,379 1.17 92 
950,000 684,000 41 .29 
3,650,000 2,788,000 1.61 1.19 
{009 25 
15,012,742 17,032,672 3.10 3.52 
46,149,718 43,196,965 2.06 1.92 
1,522,269 ; 1.88 
m21,957,517 30,067,898 al.91 a2.98 
375 55,638 ‘ 17 
7,045,400 5,605,004 a1.22 a.98 
3,553,227 3,409,627 2.32 2.23 
382,310 d13,190 e1.79 


8,522,915 8,039,424 .67 g.64 


(a) On shares outstanding at close of period. (d) Net loss. (e) On preferred shares. (f) Preliminary 
report. (g) Adjusted to reflect stock split or stock dividends. (j) Includes profit on disposal of 
property, etc., of $46,262 in 1960 and $46,051 in 1959. (k) Includes credits from sale of equipment 


amounting to $526,000 in 1960 and $368,404 in 1959. 


(m) Excludes non-recurring income of 


$27,829,590 (net), equal to $2.47 a common share from sale of Canadian bag plants. 





DEBITS TO 


peice 
Daytona Beach 55,762 
Fort Lauderdale 218,438 
Gainesville 46,694 
Jacksonville 893,634 
Key West 17,541 
Lakeland 88,894 
Greater Miami 1,439,217 
Orlando 259,115 
Pensacola 93,805 
St. Petersburg 218,201 
Tampa 458,598 
West Palm-Palm Beach 139,027 
ALABAMA 2,404,297 
FLORIDA 5,698,836 
GEORGIA 4,245,534 


Reported by Federal Reserve Bank of Atlanta 


FLORIDA BANK ACCOUNTS 


(IN THOUSANDS OF DOLLARS) 


PERCENT CHANGE 


November December 1960 from 1959 
1960 1959 (12 months) 
54,184 61,632 — 4 

194,035 233,462 + 0 
42,758 44,2: + 8 
804,732 891,730 +5 
16,026 18,806 —2 
76,680 93,671 + 5 
1,271,622 1,443,361 +1 
236,855 286,695 + 2 
83,698 96,061 + 0 
208,559 251,849 — 4 
419,475 474,924 + 1 
121,576 142,885 —3 
2,377,197 2,411,487 +4 
5,147,285 5,787,596 +3 
3,989,221 4,259,762 + 6 




















1405 Barnett Building 
Jacksonville, Florida 
Phone EL 3-8621 








CORPORATE SECURITIES 
MUNICIPAL 


MUTUAL FUNDS 
PIERCE, CARRISON, WULBERN, Inc. 





(ESTABLISHED IN 1930) 


BONDS 


617 Madison Street 
Tampa, Florida 
Phone 2-4628 
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... Finance | 
SOUTH SEAS | 
t, § ssFLORIDAS COMMERCIAL = an eight per cent gain over 1959 and PLANTATION 
9 | BANK deposits, the State Chamber a 12 per cent hike over the 1958 the ideal spot for 
n § of Commerce reports, amouted to figures. Preliminary figures for 1960 or " : 
0 1 billi ° id 1960 Thi b P di at contin ed ris your next sales or executive 
f $4. uwhon in mid- 6 is Was indicate a nu eC. conference. 
Here on quiet, secluded Captiva 
a Island, away from the distractions of 
city life, you executives will find the 
P FLORIDA STOCK BIDS perfect spot to conduct management 
X meetings in a spacious meeting 
Is Company Month End Bids room, or outdoors with tranquil sur- 
12/88 6/59 12/59 6/60 8/60 9/60 10/60 11/60 12/60 1/61 | Bag ner a eae ak Shea 
1 5 ocated on the u o exico 
Alico Land Develop. Co. init pas —— 6% 5% 5% i rt 6% amid the tropical beauty of Captiva 
American Fidelity coco 6% 18% 10 9% 8% 7% 9% 8% 1% Island, the South Seas Plantation 
ys American Heritage Life 13 9% 10 8% 8% 8 1% 1% 6% 6% provides accommodations for up to 
Arvida 11 19% 15% 9% 9% =TT% 8% 9% 8% 8% 50 poo with ae hotel << 
ities. tt 
Atlantic National Bank 49% 61% 653 47 46% 49 50% 51% 51% 54 culated Gal cieie santana t nee 
4 commodate from 2 to 5 persons. The 
{ Automatic Merchandising % % 4 % % % % % % 1% Manor House provides attractive 
; Barnett National Bank 64% 64 718% 77 77 77 77 77 80% 64% | rooms and suites. The Main Lodge 
Chemex eave 2% 8% 2% 2% 1% 1% 1% 1% 2 | | is comprised of the Dining Room, 
; Dixon Powdermaker 4% 6 6 4% 4% 4 3% 3% 4 3% | Cocktail Room and Lounge. 
7 In addition to an atmosphere of 
2 First Research Corp. wee wl aie 1% % % % % 5% % rustic beauty, South Seas Planta- 
9 First Nat. Bank, Jax 64 17% 92% 89% 88% 43 43 48% 42% 42% | tion offers these many features: 
9 First Nat. Bank, Miami iis a 61 63 61 57 59 60 62 61% | | + waar Goes es 3 ee 
. ; | mackerel, blue-fish, redfish, snoo 
3 Florida Steel Corp. 14% 12 12% 11% 18% 11% 12% 11% 12% 12% and trout are caught throughout 
2 Florida Telephone 26% 25 % 28% 26% 25 % 26% 26 25 25% 28% | the year. 
| | @ Miles of private beach with surf 
8 Foremost Finance 2% 2% 1% % % % % % % % || bathing along the Gulf or the 
7 Gulf Life Insurance Co. 24% 22 20% 18% 19% 16%; 16% 17% 19 19% | | sheltered waters of the Bay. Pri- 
g Home Owner's Life 1% 8% 8% 1% 6% 65% 4% 4% 4% 4% | | vate boat dock. 
3 Horne’s Enterprises, Inc. aie o _ 2% 2% 2% 38 2% 2% 4% @ Movies, Table Tennis. 
| | South Seas Plantation operates on th 
. Houston Common 18% 18% 13% 11% 10 9% 9 9% 8% 9% | American Plan, onlin the Semanal 
Y Houston Debs. 84% 87 84% 81% 84% 81% 82% 83 81% 81% | management of Nick DeNichols. 
it Insurance Co. of the South 15% 3% 3% 2% 2% 2% 2% 2% 2% 2% For further information, 
if Jackson’s Minit Markets ‘tite 6% 6% 3% 5% 5 4% 4% 5% 5% aive or write 
Walter C tio 27 83 $1 4 y 1 53% - . . . 
} Jim ter Corporation % % % 83 37% 84% 88% 44% 48 38% SOUTH SEAS PLANTATION 
Lewis Business Forms nee ven es 8% 8% 7% 7% ™ 9% 9% Captiva, Florida 
Mackey Air Lines 8% 2% 2% 1% 1% 1% 1% 1% 1% 1 
Miami Window Corp. 8% 3% 1% 1% 1% 4% 3% 1% 1 1% fil 3 
; Milgo Electronic Corp. om - 20% 21% 17% 16 16% 19% 23% 
Pearce-Uible Co. pape a talee 8% 2% 2% 1% 1% 1% 1% 1% Is your 
Peninsular Life Ins. Co. 1% 6% 6% 3% 3% 3% 3 3% 3% 4% 
Radiation, Inc. 16% 21% 256% 22% 25% 17% 18% 21% 25% 26% problem > 
Riddle Airlines, Inc. V 1 te 1 ts ts ve Ye Ys ii 
Soroban . 26% 26 21% #=30 33% 37% 45% e 
Southeast Telephone tin me outs 21 22% 20% 21% 21% 28% 24 | 
State Bank of Jax a 29 29% 28% 28% 28% 29 28% 28% 28% 
Stockton, Whatley, Davin 7% 10 10% 11% 10% 11% 11 10% 11% 12% | 
Wometco ome = 12% 12 18% 11% 11% 138% 12% 13 | 
Yocam Batteries a ie 6% 6% 7 7 ™% 7% ™ *!| , 
+ . . . | it’ i 
"Split Source: The Pierce, Carrison, Wulbern Corporation | | Whether it’s an internal or external 
house organ, or a vertical or hori- 
| zontal magazine, editing is an art 
COMPANY 11/60 12/60 1/61 COMPANY 11/60 12/60 1/61 = a craft which we practice every 
Adams Engineering % ¥ % Franklin Broadcast 3 3% 4% | ay. Perhaps w 
Airpax Electronics 6 1% 868% Lauderdale Nat Bk 58 50 44 ri ‘ol ot e can help solve your 
Airtronics 2% 3% 3% Gen Guaranty Ins 3 3 4% | editorial problems. 
Am Banks Ins 19 14% 11% Goddard 2 2% 3% 
Am Bankers Life 13% 12 15% Invest Corp Fla. 1% 1% 15% = 
Am Ind. Reinsurance 2 2% Johnson Electron 5% 866 6% Frequently editorial effort must be 
Am Nat Bank 48 48 49 Jones & Frederick 6% 5% 4 coordin ; arr” 
ao ee 8 : : a ¢ HF oi % coordi ated with budget limitations 
Bank of Hollywood 37% 37% 36 L. F. Poppel Co. 6 6% 6% " pore the entire production 
Bevis Shell Homes 3% 3% 5% Metropolitan Bank 18% 18% 18% and editorial expens 
Bevis Shell Deb. 7% 26 1%)~OCO«TG Miami Window, Pfd 8% 3 3 thin Wenteatt P . ve be kept 
Broward Nat Bank 28% 28% 29 Morrison’s Caf 29 28 28 within limitations of advertising in- 
Mary Carter Paint 8% 8% 10% Wustenr Re Chem a ae. a. come. in cases like this, Publisher 
ity Gas 18% 21% 24 ne Hour Valet 7% 3 : s . 
ice OF J i% 1% - ale ar An 3% 4% 4% Services people at Cody Publications, 
Continental Ent. 1% 2% 2% Permachen 2% 2% sais | Inc., can smooth your way. 
Control Data 45% 61% 77 Perrine Industries 2 1% 2% | 
Coral Ridge Nat Bk 24 20 26 Pompano Beach Bank 95 95 95 } 
Coral mi Prop Som 1% 1% 1% ge et 1% .* Telephone us at Kissimmee, TI iden 
‘oral Rid Prop Pfd. 7Y% 7 7 e Me 2 : 
Cor Rid Prop Units 8% 8% 8% Stevens Mkts, Com 5% 5% 5% 7-2801. Or write our P/S Man, Kelly 
Dania Bank 24 24 22 Stevens Mkts, rte » a , Lyons at Drawer 891. We'll gladly 
Electro Mech Syst 11% 12% 14% uperior Wind, Sy 64 ‘ 
eceedee Beek 33 os 3 Systems 4% 3% 5% demonstrate how we can help you. 
Fidelity Nat Bank 29 29 29 Tropical Gas 13% 12% 16 
Fst Nat Boca Raton 27 27 27 Thurow Electronics 2 1% 1% 
Florida Capital 6% 5% 6% U.S. Sugar 37 36 41_ 
Fst Nat Hollywood 37 37 37 ee 11% 11% | 
Fst Nat Pompano 48 47 48 Wilt Manors Nat Bk 30 30 30 | e 
Fla Tile Indust 4 3% 3% Winter Park Tele 39 40 40 | 
Fla Water & Util 7% 7 9 


The above month-end bid quotations were obtained from Florida members of the National 
Association of Securities Dealers, Inc. They do not represent actual transactions but are intended ; 
as an indication of price at which these securities could have been sold at time of compilation. 
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SERVICES 


INDUSTRY 


A —o reference for 
professional help. 





DAVIS, ERB : 
A M00 


TAMPA 
Insurance Brokers 
* Estate Analysis 
* Pension Plans 
* Business Planning 








An office for you... 
In TAMPA 


We have complete office facilities and 
secretarial help for your company’s use 
in Tampa. We can provide office space, 
conference room, typing, phone service, 
appointment and reservation service, 
dictating equipment, duplicating, notary 
public, ete. Phone 8-0294 or write us. 


A-Z BUSINESS SERVICE 
442 West Lafayette Tampa 








New Steel Drums of all types—tight 
head or full open head—black steel 
or galvanized—lined or unlined— 
with fast, dependable service to 
YOUR plant. 


FLORIDA DRUM 
COMPANY, INC. 


Pensacola, Florida 
P. O. Box 1951 Phone: HEmiock 8-7521 











HEART OF FLORIDA 


Choice commercial and _ industrial 
location just two miles south of 
Belleview 12 miles south of Ocala 
fronting on 4-lane Highway 441-27. 


BELLEVIEW ACRES, INC. 
Box 467 CHerry 5-260] 
Belleview, Fla. 














INDUSTRIAL © AERIAL © ADVERTISING | 


SANDY |GANDY 


hetagraphy 


238 E. Davis Bivd. © Tampa, Fla. 
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NORTHWEST 


(Pop. 592,435) 


NORTHEAST 


(Pop. 760,631) 


WEST COAST 


(Pop. 1,086,370; 


EAST COAST 


Yop 1,544,861 


CENTRAL 


(Pop. 912,960 


STATE TOTALS 


(Pop 4,897,257) 
















December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 


Year to Date, 1960 


Per Capita 


Year to Date, 1959 


Increase 


December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 


Year to Date, 1960 


Per Capita 


Year to Date, 1959 


Increase 


December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 





Sales By Markets 


Gross Sales 
116,780,593 
78,307,701 
49.13% 
117,859,630 
—9.16% 
1,254,758,939 
2,118 
1,257,881,717 
—.25% 


Gross Sales 
180,396,940 
152,374,654 
18.39% 
175,785,492 
2.62% 
1,941,531,331 
2,553 
1,894,416,269 
2.49% 


Gross Sales 
242,675,976 
205,979,890 
17.82% 
237,565,768 
2.15% 


Year to Date, 1960 2,528,925,315 


Per Capita 


Year to Date, 1959 


Increase 


December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 


2,328 


2,452,906,845 


3.10% 


Gross Sales 
491,299,295 
363,354,728 
35.21% 
496,275,047 
— 1.00% 


Year to Date, 1960 4,665,765,897 


Per Capita 


Year to Date, 1959 


Increase 


December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 


Year to Date, 1960 


Per Capita 


Year to Date, 1959 


Increase 


December, 1960 


November, 1960 


Increase 


December, 1959 
Increase 


3,020 


4,548,955,814 


2.57% 


Gross Sales 
186,598,027 
162,162,481 
15.07% 
182,151,442 
2.44% 
1,982,845,409 
2,172 
1,949,884,714 
1.69% 


Gross Sales 
1,373,464,829 
1,091,581,936 

25.82% 
1,396,985,789 
—1.68% 


Year to Date, 1960 14,106,822,649 


Per Capita 


2,881 


Year to Date, 1959 13,748,896,168 


Increase 


2.60% 


Sales Tax Division—State Comptroller 


Taxes Collected | 

1,195,798 
948,748 

26.049, 
1,229,051 

—2.719, 
12,166,859 
21 
11,553,159 

5.31% 


Taxes Collected 
2,120,197 
1,856,850 

14.184, 
1,972,205 
7.50% 
21,996,402 
29 
20,268,025 
8.53%, 


Taxes Collected 
3,560,480 _ 
2,862,509 

24.38%, 
3,597,938 
— 1.04% 
35,333,288 
33 
33,432,450 
5.69% 


Taxes Collected 


6,692,013 

5,143,907 
30.10% 

6,781,342 
— 1.32% 

65,395,527 

42 

62,311,041 
4.95% 


Taxes Collected 
2,676,941 
2,075,028 

29.01% 
2,587,464 
3.46% 
26,196,898 
29 
25,018,412 
4.71% 


Taxes Collected 
17,433,377 
13,856,711 

25.81% 
17,295,497, 
79% 
172,850,325 
33 
162,795,197 
6.18% 








ted 
7 


84, 


0%, 


3% 





Trade Calendar 





MARCH 

Fla. Assn. of Couny Finance Officers, 2-3, 
Tampa (!50). Contact: Jim Taylor, County 
Court House, Tampa. 

Fla. Assn. of County Clerks, 3-4, Tampa (134). 
Contact: Jim Taylor, County Court House, 
Tampa. 

Fla. League of Municipalities, 4-5, Tampa 
(500). Contact: Gordon Butler, Sec., Jackson- 
ville. 

Motion Picture Exhibitors of Fla., 6-7, Tampa 
(150). Contact: Bob Daugherty, Britton Theatre, 
Tampa. 

National Assn. Lumber Salesmen, 6-8, Dupont 
Plaza, Miami (200). Contact: Ben Varner, Sec., 
P.O. Box 8002, Sta. F., Dallas, Texas. 

Fla. Rural Electric Coop. Conf., 9-10, Jackson- 
ville (100). Contact: Charles Crumpton, Talla- 
hassee. 

Gyro International, 10-12, Orange Blossom 
Hotel, Sarasota (200). Contact: Edgar Hanebuth, 
S$. Orange and Dolphin Sts., Sarasota. 

Chris Craft Corp., Dealer Management Conf., 
13-16, Galt Ocean Mile Hotel, Ft. Lauderdale 
(40). Contact: George M. Good, Chris Craft 
Corp. 

Cars Rental System, Inc., 16-19, Galt Ocean 
Mile Hotel, Ft. Lauderdale (250). Contact: Lyle 
D. Preston, Drawer 7126, Sunrise Sta., Ft. 
Lauderdale. 

Eminent Domain Conf. of Fla. Bar Assn., 17-18, 
Cherry Plaza, Orlando (75). Contact: Stephen 
T. Dean, 322 E. Central Ave., Orlando. 

American Society Horticultural Science, Carib- 
bean Div., 19-25, Everglades Hotel, Miami (150) 
Contact: W.H. Krome, P. O. Box 596, Home- 
stead. 

Fila. Petroleum Marketers Assn., 22-24, Jack- 
sonville (300). Contact: Gene Maples, Fila. Title 
Bidg., Jacksonville. 

West Bend Aluminum Co., 22-24, Yankee 
Clipper Hotel, Ft. Lauderdale (24). Contact: 
Alan Bland, Gill Hotels, Ft. Lauderdale. 

Sertoma Inti. Southern Region, 23-25, Tampa 
(400). Contact: Gilbert Turner, P. O. Box 1702, 
Tampa. 

Sou. Agents Conf., 23-25, Jacksonville (350) 
Contact: Tom Johnson, Tampa. - 

Ga.-Fia. Retail Hardware Assn., 24-29, Jack- 
sonville (800). Contact: R.L. Ricker, 1558 San 
Marco Bivd., Jacksonville. 

American Federal, State, County & Municipal 
Employees-Fla., mds, Everglades Hotel, Miami 
(150). Contact: Lee Trafel, 2934 N.W. 17th 
Ave., Miami. 


APRIL 

SE Theatre Conf., 4-7, Biscayne Terrace, 
Miami (250). Contact: Dr. Harry Davis, Univ. 
of N. Carolina, Chapel Hill, N.C. 

National Life & Accident Insurance Co., 5-8, 
St. Petersburg (250). Contact: Powell Stamper, 
National Bidg., Nashville 3, Tenn. 

Fla. Hotel Assn., 9-11, Grand Bahama Club, 
West End Grand Bahama Islands (400). Contact 
David R. Arpin, Exec. Sec., Fla. Hotel Assn., 315 
Seminole Bidg., Jacksonville. 

Society of Automotive Engineers Aero Space 
Materials Div., 10-16, St. Petersburg (500). 
Contact: M. LeRoy Stoner, Mgr., Technical Div., 
485 Lexington Ave., New York 17, N.Y. 

Fla. C ity Develop t Seminar, 14-15, 
Cherry Plaza, Orlando (150). Contact: Don 
Asher, 206 E. Colonial Dr., Orlando. 

Dixie Dist. Stero Typers & Electric Platers, 
16-18, Tampa (75). Contact: John C. Under- 
wood, 514 Belt Court, Tampa. 

Sani-Cruiser Co., Sales Meeting, 16-18, Clear- 
water (200). Contact: J.C. Fletcher, V.P. of 
Marketing, Carsonville, Mich. 

Industrial Marketing Assn., 16-21, St. Peters- 
burg (100). Contact: John R. Runyon, Sec., 
Shepherd Benning Bidg., St. Joseph, Mich. 

Fla. Engineering Society, 19-22, Orlando (400). 
Contact: A.E. O’Neall, 2531 Edgewater Dr., 
Orlando. 

Advertising Federation of America-4th Dist., 
20-23, Dupont Plaza, Miami (200). Contact: 
Paul Greenaway, Fla. Power & Light, Miami. 

Inter ted Syst Group, 27-28, Tampa 
(150). Contact: James Hicks, Tampa Electric, 
P.O. Box 111, Tampa. 

Gen. Agents & Managers Assn. Reg. Conf., 
nds, Jacksonville (350). Contact: Crowell Sexton, 

7 W. Forsyth St., Jacksonville. 

















As much 


a part of Florida 
as oranges 
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People ... and Changes 








New president and treasurer of Knight 
Brothers Paper Co. is CARL RUDICILL. 
Rudicill, who joined the paper company 
in 1936, succeeds the late JACK A. 
KNIGHT. 


sales manager of the 
Aluminum Company is 
LARRY L. PUTZEL. 
Putzel, prior to joining 
Arnold Altex, was a sales 
executive with Stanley 
Building Specialties. In 
his new position he will 
be responsible for all 
national and export com- 
modities sales. He will 
headquarter in the firm’s 
Miami offices. 


New general 
Amold  Altex 








Putzel 


JOHN M. McGRAW is now vice presi- 
dent in charge of manufacturing and sales 
for Oceanside Agencies, Inc., of Ft. Lau- 
derdale. He was formerly president of 
John McGraw Co., a Detroit pharmaceu- 
tical supply concern. 


T. H. HEARD has been elected presi- 
dent of the Florida Industrial Properties, 
Inc., of Tampa. R.R. BLACKBURN is 
vice president and D. A. CALEY, secre- 


tary-treasurer. 


MacLeod Instrument Corporation has 
named DANIEL A. GREEN production 
control manager. A. N. GRIMM has been 
appointed field representative for the Ft. 
Lauderdale company. 


EDWARD BALL has been elected 
chairman of the board of The Florida 
National Bank of Jacksonville. DONALD 
T. EHRMANN is president, succeeding 
retired ROGER L. MAIN, who held both 


positions. 


Pratt and Whitney has announced sev- 
eral changes in key positions in its staff. 
WILLIAM A. CLEGG has been promoted 
to assistant purchasing agent. FRANK J. 
HAHN, new head of quality assurance, 
will direct inspection of raw materials 
and parts for new jet and rocket engines. 
GEORGE D. LEWIS is junior project en- 
gineer in advanced technology, and HER- 
BERT J. RUBEL becomes junior design 
project engineer. 

RICHARD C. MULREADY is now chief 
of advanced technology at the Florida 
Research and Development Center, and 
WILLIAM A. SUNSHINE has been pro- 
moted to engineering services supervisor. 
RICHARD H. ANSCHUTZ will be pro- 
ject engineer in charge of rocket engine 
development for two of its rocket engine 
designs. JOHN F. McDERMOTT has 
been appointed project engineer, opera- 
tions, and will be responsible for delivery 
of experimental flight engines from Flor- 
ida. CARL R. COMOLLI is now junior 
project engineer. 
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ARTHUR L. GRAY is president of the 
newly-formed Rowley-Gray Advertising, 
Inc. J. ROBERT ROWLEY serves as vice 
president of the Miami company. He con- 
tinues as president of the public relations 
firm of J. Robert Rowley and Associates, 
Inc. 


CARL D. BROREIN, SR., chairman of 
the board of General Telephone Company 
of Florida has been elected to head the 
Greater Tampa Chamber of Commerce 
Committee of 100 for the coming year. 


The First Bank & Trust Co. of South 
Miami has named DR. CARLOS M. 
CALVET as Public Relations Manager. 
Calvet, who has practiced law in Cuba 
for the past thirty years, will assist Spanish 
speaking customers. 


President of the newly formed South 
Florida Society of Savings and Loan Serv- 
icers is JAMES SHOUSE. The society is 
made up of officers of the Southeast Florida 
Savings and Loan Servicers who handle 
details of mortgages held by their asso- 
ciations. Other officers are H. A. SEITZ, 
First Federal Savings and Loan Assoc., of 
Miami, vice president; EARL DODGE, 
Washington Federal, secretary; and MAL 
HARPER, Coral Gables Federal, treas- 
urer. 


PAULD.McCANDLESS, 
formerly general commer- 
cial manager for Southern 
Bell Telephone Com- 
pany, is head of the new 
marketing department for 
the company. The new 
department is responsible 
for analyzing customers’ 
communication needs and 
seeing that these needs 
are met promptly. 
BEN B. BROWN, for- 


McCandless 


merly South Florida © 
Manager, succeeds Mc- 
Candless as General 


Commercial Manager. He 
will be headquartered in 
Jacksonville. JOHN J. 
RYAN, former District 
Manager at Miami Beach, 
succeeds Brown. 


Brown 


EDWARD W. LANE, JR., former vice 
president and assistant to the president 
of The Atlantic National Bank of Jackson- 
ville, has been named president. He 
succeeds J.W. SHANDS, who has re- 
tired. Shands will remain a member of 
the board of directors. WALTER T. 
LANE, vice president, has also retired. 


American Diversified Securities, Inc., 
stock brokerage firm headquartered in 
Washington D.C., has named HERBERT 
L. HEIKEN managing director of its new 
Miami office. WARREN W. GOLDSMITH 
is sales manager. 





| 


RANDOLPH W. CHAFFEE is _pey 
head of Southeastern Metal Products 
Tampa, which has acquired the assets of 
Airduct Metal and Wire Corporation, 
fabricators of wire products and _ spe. 
cialty items. 


COL. THOMAS B. MANUEL of Ft 
Lauderdale has joined Arvida Corporation 
as consultant. Manuel has been chairman 
of the Florida Turnpike Authority singe 
1955 and is a founder-director of the 
Fidelity National Bank of West Ft. Lav. 
derdale and the Boca Raton National Bank. 


Goddard Inc., electronics firm of Wes 
Palm Beach, has appointed JIM AVERY 
vice president and general manager of 
Goddard-Tampa Inc. Avery, formerly in 
the sales division, will head the Tampa 
division, a subsidiary of the parent com- 
pany. 


Vice president and technical director of 
Newport Industries Division, Heyden 
Newport Chemical Corporation is E.C. 
SLAGHT, JR. He will organize and coor- 
dinate Newport’s expansion and new prod- 
uct programs at the Pensacola division 
headquarters. Prior to his new appoint- 
ment, Slaght was manager of Heyden 
Newport’s market development in New 


York. 


The Wackenhut Corporation has named 
JOHN T. BEVAN, previously police poly- 
graph examiner, director of its polygraph 
division. PHILIPPE V. MOORE has been 
appointed director of sales promotion. 
Both will be located at the Coral Gables 
headquarters of the national investigative 
and security organization. 


New chairman of the board of Radiation, 
Inc. is HOMER R. DENIUS, president 
of the company. Denius, who helped 
found the electronic research and develop- 
ment firm, was previously vice president 
and chief engineer of Melpar, Inc., Alex- 
andria, Va. 


Colonial Consultants, Inc., a manage- 
ment consulting firm specializing in public 
relations, has been opened in Clearwater 
by JOE W. GROTEGUT, former Florida 
State Road Board Chairman, who is presi- 
dent. Vice president and partner in the 
firm is GORDON R. ELWELL, former 
newspaperman and special public relations 
consultant for the Portland Cement Asso- 
ciation in Florida. 


STANLEY M. FISHER has been named 
president of the American Title Company 
of Michigan which has been acquired by 
the American Title Insurance Company 
of Miami. Fisher, who has been executive 
vice-president of the Michigan company 
since it was founded, will direct it as 4 
subsidiary. 
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New vice president and, director of sales 
for the Bertram Yacht Co. is JOHN E. 
BROWN. The Miami company is a divi- 
sion of Nautec Corp. 


ROBERT J. SWEENY has been ap- 
pointed general manager of Gulf Develop- 

, ment and Utilities Corp. 
at Cape Coral, new Gulf 
coast community near Ft. 
Myers. HOWARD VIC- 
TOR is new manager of 
the Miami office of Gulf 
Guaranty Land and Title 
Company, Cape Coral 
Developers and parent 
company of Gulf Devel- 
opment and _ Utilities 





Sweeny 
Corp. FRANK POPE, previously salesman 


at the firm’s Riviera Beach office, will 
succeed Victor as manager at Ft. Lauder- 


dale. 


RAYMOND L. VALENTINE, JR. has 
been named assistant to the president and 
comptroller of American - International 
Aluminum Corp. of Miami. He was for- 
merly comptroller of Holt, Rinehart & Win- 
ston, Inc. of New York. 


The Florida Restaurant 
named JAMES J. MARKS, 


Association 
of Pensacola, 


new president. FRED J. ABOOD, of 
Jacksonville, is vice president. MRS. 
DOROTHY W. HUNT, of Lake Wales, 


is secretary; and 
Worth, treasurer. 


JERRY BROZ, Lake 


The First National Bank of Tampa has 
elected ELLWOOD W. JOHNSON presi- 
dent to succeed W. HOWARD FRANK- 
LAND, who becomes vice chairman of the 
board. DR. JOHN S. ALLEN, president 
of the University of South Florida, was 
named to the board of directors. C.D. 
LEACH, D.L. MURPHY and R.A. 
SASSE were promoted to vice presidents. 


LAWRENCE RALEY, of the Pearce- 
Ubile Co., will head the Home Builders 
Association of Greater Jacksonville for the 
coming year. WILLIAM P. TINNEY, JR., 
is first vice president and JOSEPH D. 
WEED, second vice president. IKE 
COHEN is secretary-treasurer. 


MORTON KUTNER has been elected 
to the board of directors of Dynatronics, 
Inc. A financial consultant to the Orlando 
electronics firm since 1957, he is also 
senior partner of Morton Kutner and 
Company, New York C. P. A. firm. 

Five management specialists have 
formed the Management Engineering 
Associates in Pensacola . Partners are D. 
DEE CASTETTER, specializing in plan- 
ning, training and management; PATRICK 
H. HUTCHINSON, specialist in finance, 
accounting cost and budgetary controls; 
MORSE J. PASSELL, warehousing, distri- 
bution and office management; and 
THOMAS L. SMITH, organization, sales, 
and public administration. 





The Northeastern Florida chapter of 
the Associated General Contractors of 


America, Inc. elected J.T. McCORMIC 
president for 1961. Vice presidents are 


FRED S. CONRAD and J.D. CHEAT- 


WOOD. Mrs. ELAINE PARKER is 
secretary-treasurer. 

Charles Corsi Advertising, Inc., of Day- 
tona Beach has affiliated with Dennis, 


Parsons & Cook, Inc. of Jacksonville. Mrs. 
CHARLES CORSI, owner of the Daytona 
Beach firm, said the affiliation would en- 
able the agency to meet the increased 
requirements of advertisers in the area. 


FRANK E. CONKLING, assistant drain- 
age and railroad engineer for the United 
States Sugar Corporation, has been pro- 
moted to director of engineering for the 
company. He will direct the civil engi- 
neering, drainage, railroad operations and 
maintenance and real estate departments 
of the Clewiston company. 


RICHARD A. LEANDRI has been 
named assistant vice president of Leonard 
L. Farber of Florida, Inc. Leandri, who 
joined the St. Petersburg staff of the firm 
last year, will also serve as project and 
sales director of The Towers, new coop- 
erative apartment community being con- 
structed by Farber on Treasure Island. 


BURTON CLARK, general manager of 
the Miami Seaquarium, has been elected 
vice president and a member of the board 
of directors of the Marine Exhibition Cor- 
poration, owner of the Seaquarium. The 
company is a_ subsidiary of Wometco 
Enterprises, Inc. of Miami. 


Division manager of the southern divi- 
sion of Food Fair Stores, Inc. is HAROLD 
FRIEDLAND. He for- 
merly served as director 
of store operations for 
the division. 

SAMUEL MILLER, 
succeeds Friedland as 
director of store opera- 
tions. He previously 
served in a similar capac- 
ity in the company’s Set- 
zer Division in Jackson- 
ville. The southern division extends from 
Key West to Fort Pierce to Tampa, with 
headquarters in Miami. 


Friedland 


Advance Design Associates, Inc., manu- 
facturers of air conditioning systems and 
commercial electric water heaters, have 
appointed ALBERT R. HILL executive 
vice president. Hill, who was previously 
with the Management Research Institute, 
will be headquartered in the firm’s Orlando 
offices. 


ROGER D. STAKE, public relations 
director of Louis Benito Advertising, Inc., 
of Tampa, has been made a vice president 
of the firm. He will continue to head the 
Public Relations Division of the company. 


New president of the South Florida 
Chapter of the Florida Planning and Zon- 
ing Association is JULES P. CHANNING, 
senior partner of Channing, Sweet Asso- 
ciates, Architects and Engineers. Vice 
presidents are DAVID SIMPSON, planning 
director of City of Miami, and EDGAR H.- 
GALVIN, chairman of the Hollywood 
Planning Board. Secretary-treasurer is 
J. L. GREENE, director of public service, 
City of South Miami. 


New president of the Mary Carter Paint 
Co. is I. G. DAVIS, JR., formerly executive 
vice president of the company. He 
ceeds ROBERT VAN WORP, JR. who 
resigned but remains with the firm in an 
advisory capacity. 


suc- 


Exclusive Florida agent for the Phila- 
delphia Fund is the Fund Investments 
Inc. of Florida, which has opened offices 
in Tampa. The new firm, which succeeds 
the Washington Planning Corporation of 
Pensacola, will offer state wide service as 
brokers and dealers in mutual funds. 

Officers for the company are: ADMIRAL 
M. B. GARDNER, Pensacola, chairman of 
the board, and SISTER PERFECTION, 
Tampa, president. Vice president is GEN- 
ERAL W. R. WOLFENBARGER of 
Winter Haven, and MARJORIE G. 


HUGO of Tampa is secretary-treasurer. 
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Tallahassee Letter 








CABINET TAKES TO AIR—A seven-passenger Beech- 
craft is now available for use by the State Cabinet. 
Obtained by the Civil Defense Administration from 
the federal government as surplus property, it was 
refurbished at a cost of $18,000 to the State. Cabinet 
officers made their first flight to Clewiston to attend 
the dedication of Lake Okeechobee levees in honor 
of former President Herbert Hoover. 


MOTELS OVERBUILDING—Robert Reidel of Talla- 
hassee, new State Hotel Commissioner, has pledged 
the Commission to work with the motel industry to 
combat the problem of overbuilding. J. Pendleton 
Gaines, executive vice president of the Florida Motel 
Association, reports that more motel units have been 
constructed in Florida the past 30 months than in the 
previous seven years. He said most motels would 
show a decline in occupancy for 1961 even if travel 
business increased by 15 per cent. 


LAW SAVES $12 MILLION—Florida’s suitable homes 
law for curbing welfare assistance for illegitimate 
children has saved the State $2.5 million and the 
federal government $9.5 million in its two years of 
existence, according to the State Welfare Board. 
However, the Welfare Department asked $62 million 
for its new biennium budget, up $16 million. 


CANAL GETS BOOST —A long time proponent of the 
cross-state canal, Gov. Farris Bryant has urged Presi- 
dent John F. Kennedy to assume vigorous leadership 
in promoting improved waterways. U.S. Rep. 
Charles Bennett of Florida, believes Congress this 
year may approve funds to begin construction of the 
canal. The Senate last year approved funds to begin 
completion of the Intracoastal Waterway from New 
England to Mexico by the extension across Florida 
but funds were not appropriated by the House. 


RAIL RATE BOOST SOUGHT-—The State Railroad 
and Public Utilities Commission has been considering 
a request for a 1.7 per cent increase in rail freight 
rates inside Florida, estimated to give railroads an 
additional $300,000 a year revenue. Opposition came 
from the crushed stone and sand industry which said 
it would be forced to greater use of trucks and barges. 
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DRAWING ON CHAMBERS—Wendell Jarrard, Pen- 
sacola auto dealer, new director of the Florida De- 
velopment Commission, is sending a questionnaire 
to all Chambers of Commerce in Florida, asking what 
they can contribute to building the State—“I want 
to get the benefit of their brainpower,” he said. 
Other members of the Commission, named by Gov. 
Farris Bryant, are John T. Beckett of Fort Myers, 
John Cristo Jr. of Panama City, Clyde J. Keys of St. 
Petersburg, Reid Hughes of Daytona Beach, Scott 
Liner of Lakeland, Perrine Palmer of Miami, Wil- 
liam Shands of Gainesville and Raymond Mason of 
Jacksonville. 


COMPACT CARS FOR STATE-—Gov. Farris Bryant, 
pledged to economy, has directed state agencies to 
buy American compact cars whenever possible. He 
said they must be used except where larger cars are 
needed for special purposes, such as law enforcement. 
The State now owns 53 compact cars. 


PRISONS OUT OF ROAD DEPARTMENT-Transfer 
of prison road camps from the State Road Depart- 
ment to the Division of Corrections is scheduled by 
July 1. The Road Department operates 27 prisons, 
including 19 maximum security establishments and 
eight minimum security camps. 


OLD SHIPWRECKS SALVAGED-The State has 
granted a three-year salvage lease to the Real Eight 
Salvage Co., off the shore of Indian River County 
from Sebastian Inlet south for 12 miles. The firm said 
unauthorized persons were destroying old wrecks in 
the area to salvage scrap metal. 


RECORD MINERAL PRODUCTION IN FLORIDA- 
Florida last year produced minerals valued at an all 
time high of $168 million, the State Geological Sur- 
vey reported. Phosphate rock accounted for 45 per 
cent. Titanium ore tonnage increased nine per cent. 


BINGO NOT QUITE A LOTTERY-—By not charging 
admission, the Orlando Chamber of Commerce keeps 
its bingo for tourists from being a lottery. Atty. Gen. 
Richard Ervin said the two other lottery elements 
were present—an award by chance’ and the giving of 
prizes. The Chamber planned to give such prizes as 
bags of oranges and deocter tickets. 
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Fireplace of concrete slump block has raked joints for interest 






Living concrete in integrally colored 4"-high split block 
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Painted, textured units in running bond, a perfect patio background 


Modern masonry patterns give homes 
special sales appeal! 


Across the country, a growing number of aggressive 
builders are using today’s new concrete masonry to 
give their homes added buyer-interest and salability. 

This is new-type living concrete . . . concrete ma- 
sonry in countless new shapes, sizes, textures and 
colors. Used for both exteriors and interiors, living 
concrete helps create homes of real warmth, friendli- 
ness and charm . . . homes that match the buyer’s 
idea of modern living. 

Living concrete goes beautifully with other mate- 
rials, fits into any surroundings. It’s being used for 
all styles of architecture, in every part of the country. 


PORTLAND CEMENT ASSOCIATION 
1612 East Colonial Drive, Orlando, Florida 
A national organization to improve and extend the uses of concrete 


The acceptance by financing agencies and archi- 
tects, as well as by home buyers, is contributing to 
the increasing popularity of living concrete. For more 
facts, write for free booklet ‘“‘What Builders Say 
About Concrete Masonry Homes.” (Distributed only 
in U.S. and Canada.) 
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FLORIDA NATIONAL BANK & 
TRUST CO. at Miami 


& FLORIDA NATIONAL BANK 
at St. Petersburg 
FLORIDA NATIONAL BANK 
at Orlando 
FLORIDA NATIONAL BANK 


at Pensacola 
FLORIDA NATIONAL BANK & 


e 
TRUST CO. at West Palm Beach 
FLORIDA NATIONAL BANK 
eec0e at Coral Gables 
FLORIDA BANK & TRUST CO. 


at Daytona Beach 


FLORIDA NATIONAL BANK 
at Lakeland 


FLORIDA NATIONAL BANK 
at Bartow 


FLORIDA NATIONAL BANK 
at Key West 


FLORIDA NATIONAL BANK 
at Gainesville 


FLORIDA NATIONAL BANK 
at Ocala 


FLORIDA BANK at Deland 
FLORIDA DEALERS AND 
GROWERS BANK at Jacksonville 
FLORIDA BANK 

at Fort Pierce 


FLORIDA NATIONAL BANK 
at Fernandina Beach 


FLORIDA NATIONAL BANK 
at Arlington 


FLORIDA NATIONAL BANK 
at Vero Beach 


FLORIDA NATIONAL BANK 
at Perry 


FLORIDA BANK 
at Starke 


FLORIDA NATIONAL BANK 
at Belle Glade 


FLORIDA NATIONAL BANK 
at Port St. Joe 


FLORIDA BANK 
at Madison 


FLORIDA NORTHSIDE BANK 
of Jacksonville 


FLORIDA NATIONAL BANK 
at Brent 


FLORIDA BANK 
at Chipley 


FLORIDA BANK 
at Bushnell 


FLORIDA NATIONAL BANK 
at Opa-Locka 


FLORIDA NATIONAL 
GROUP OF BANKS 


29 Banks In The Florida National Group 


MEMBERS FEDERAL DEPOSIT INSURANCE CORPORATION * OVER $60,000,000 IN CAPITAL FUNE 








